BUCKEYE  COVER 

ALWAYS  A  LENGTH  AHEAD 


Alert  printers  and  advertising  men  everywhere  know  that,  although  Buckeye 
Cover  is  far  the  oldest  and  most  famous  of  Cover  lines,  it  is  always  the  style 
leader — a  length  ahead  of  competition. 

Constantly  improved  Buckeye  Cover  today  offers  two  new  features — a  rich  and 
glorious  new  color  called  Wine  and  in  all  its  colors  a  new  and  beautiful 
leather-like  finish  which  we  have  named  Cordovan. 

Ask  us  for  samples  of  the  new  Wine  Buckeye  in  Cordovan  finish  if  you  wish 
something  new  and  beautiful  for  your  covers,  menus,  wine  lists,  etc.  When 
writing  you  may  ask,  too,  for  a  Beckett  Color  Finder.  It  will  help  you  mightily 
in  producing  correct  printing. 


Makers  of  Good  Paper  in  Hamilton,  Ohio,  Since  1848 
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for  a 

PRACTICAL 


VANDERCOOK 
PROOF  PRESS 

Here  are  the  ideal  proof  presses  for 
the  small  printer  or  publisher,  or  excel¬ 
lent  auxiliary  presses  for  large  printers 
— priced  so  low  that  they  will  pay  for 
themselves  in  a  short  time. 

These  presses  give  proofs  of  fine 
screen  halftones  or  type  of  near  made- 
ready  quality.  A  single  character  or 
a  form  the  capacity  of  the  press  will 
print  with  uniform  impression. 

No.  099  is  priced  at  $45.00,  without 
cabinet  or  auxiliary  equipment.  It 
takes  a  form  12^2"  x  16". 

No.  01  will  take  a  sheet  15"x32'', 
printing  the  equal  of  many  presses 
much  higher  in  price. 

The  bed  size  of  No.  03  is  253/4*'  x  42". 
big  enough  for  a  full  size  newspaper 
page.  This  is  an  excellent  press  for 
economically  printing  small  runs  of 
posters,  calendars  and  window  cords. 

No.  099,  No.  01,  and  No.  03  are  all 
built  to  Vandercook  standards  of  accu¬ 
racy.  They  are  simply  and  sturdily 
constructed,  and  easy  to  operate. 

Full  details  of  construction  and  prices 
await  your  request.  You  owe  it  to 
yourself  to  write  for  them  today.  Use 
the  coupon  below  or  -write  on  your 
letterhead. 


VANDERCOOK  &  SONS,  Inc. 

902  North  Klpatrick  Ave. 

Chicago 

Please  send  information  on  No.  099,  No. 
01,  No.  03  Vandercook  Proof  Presses. 


Name  . 
Address 


"Not  just  onother  Casting  Box" — Built  to  produce  better  vrpA 
easier  and  quicker.  Also  available  in  5  column  sizes  (see  cord). 
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Other  Hammond  Profit  Makers 
for  the  New  Year! 


Business  is  on  the  up-grade. 

Now  Is  the  Time  to  Trade  In 
Your  Old  Casting  Box  and 
Saw — 

All  Hammond  products 
guaranteed  5  years.  Check 
what  interests  you  on  the 
cord,  tell  us  what  you  hove 


New  No.  7  RouterPlaner 

Now  you  can  end  those  costly  "hammer  and 
chisel"  methods.  Here  is  a  high  class  Router 
rad  Type  High  Planer  at  a  price  you  con 
raord.  Yi  HP  Ball  Bearing  Motor  Unit  raised 
rad  lowered  by  foot  treadle. 


Ben  Franklin  TrimOsaw 

America's  most  popular 
saw  trimmer.  Sharpens  its 
own  saws  and  trimmers  — 
miters — saw  raises  and  low¬ 
ers — 60  pica  gauge  gradu¬ 
ated  to  points. 


Bench  TrimOsaw 

This  model  developed  for 
those  prefei^ing  bench  con¬ 
struction  or  a  lower  price 
unit.  Same  general  specifi¬ 
cations  as  Ben  Franklin. 


Kk  AMAZOO,  MICHIGAN 
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ISN’T  it  a  clear  clue  to  your  next  move  when  we  tell  you 
that  no  item  ever  spot-lighted  by  W.  S.  has  stirred  such 
interest  among  shrewd  shopowners  as  this  ^^mystery 
value!”  ....  Maybe  it  was  the  “mystery”  factor  that 
waked  their  first  attention,  but  it  didn’t  take  long  to 
overshadow  that  by  the  vastly  more  important  “value”  ele¬ 
ment  . the  quality  that  comes  so  close  to  bond,  at  so 

much  less  than  bond  cost. 

Value  indeed!  Rich,  almost  elegant  in  feel  and  weight. 
Strength.  Blue- White  color.  Toughness.  Slick  printing  and 

“Mystery  VaJue 
of  the  Envelope 


The  Graphic  Arts  Monthly 


addressing  qualities — all  topped  off  by  Western 
States  real  felt  brush  gumming. 

About  time  to  start  a  little  “detecting”  on  '  ^ 
your  own  hook,  isn’t  it?  Clue  No.  1 
is  to  write  now  for  quotes  and 

Stunpler  . 


^  I  Exclusive 
with  Western  States 


Western  States  puts  you  more  than  abreast  of  “New 
Deal"  developments.  Get  the  new  free  Price  List,  arming 
you  for  Code  conditions  with  bigger-than-ever  stocks  and  faster-than~ 
ever  Service.  20  to  30  million  envelopes  ready  for  24  hour  shipment. 


WESTERN  >TATE$ 

Envelope  Company 


1616  W.  PIERCE  ST. 
MILWAUKEE 
WISCONSIN 


'GEARED  TO  THE  PRINTING  AND  LITHO  TRADE 
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Periodical  Publishers  Institute 
Controlled  Circulation  Audit 

The  only  publication  in  the  graphic  arts  field  that 
nishes  sworn  evidence  of  the  fact  that  copies  are 


After  You  Have  Read 
This  Magazine — 

write  us  if  you  like  it  and 
then  pass  it  along  to  othen  ia 
your  plant.  Why  not  mark 
articles  for  special  attention, 
and  route  as  suggested  bclowf 

□  Manager  Production 
Department 

G  Foreman  Composing  Room 

G  Foreman  Press  Room 

G  Foreman  Linoty^  and 

Monotype  Departmsiii 

G  Foreman  Engraving 
Department 

G  Foreman  Electrotype 
Foundry 
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G  Purchasing  Agent 
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★  This  issue  54,000  copies  printed,  52,825  mailed 
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SEND  FOR 


THIS  PROFITABLE  LINE 


Printers  everywhere  should  get  our  new 
1935  showing  of 

HIGH  SCHOOL  AND  COLLEGE 

Commencement  Invitations 

and  Personal  Cards 


Sure  sales  with  no  stock  to  carry — liberal 
profits  with  no  investment  —  our  blank 
form  feature  allows  for  your  imprinting 
of  invitation  page,  etc. 


Request  this  bigger  and  better  line  on 
your  business  stationery-NO  COST 


DIPLOMAS  AND  DIPLOMA  COVERS 

Stauder’s  line  of  new,  modern  book  style  diplomas 
and  covers  is  now  available! 

There’s  big  money  in  it  for  you.  Write  for  samples 
and  details  of  the  most  popularly  priced  line  in 
the  field.  DO  IT  NOW  1 


"SPOT"  IDEAS  1 

AND  THE  PRINTING  SALESMAN 

■  ■  ■  By  S.  K.  HARGIS  i 

On  the  other  hand,  however,  the  ' 
salesman  handy  with  his  pencil  H 
quickly  visualizes  what  he  has 
mind  with  paper  and  pad  and  J 
tosses  a  couple  of  hot  spot  ideas! 
into  the  scales,  with  the  result  that! 
he  gets  his-  man  definitely  inter-J 
ested  or  even  committed  before  hef 
leaves  the  desk.  # 

Rousing  enthusiasm  for  printing^ 
ideas  wins  many  an  order  but  a&i 
enthusiasm  is  subject  to  a  cooling  | 
off  process  with  the  passing  of  timefl 
The  hot  one  discussed  this  after^ 
noon  may  interest  the  custom^ 
very  little  next  week.  Too  many^ 
things  have  driven  it  from  hi' 
thoughts,  and  he  is  only  human. 

Printing  salesmen  who  can  think 
on  their  feet,  as  it  were,  and  sketch 
passably  are  not  easy  to  find.  As  a 
rule  commercial  artists  of  expe¬ 
rience  are  men  of  ideas  and  able 
to  think  quickly  and  devise  swiftly. 
They  are  also  usually  of  the  enthu¬ 
siastic  type  and  are  able  to  work 
up  a  prospect  to  white  heat  on  a 
printing  job  which  calls  for  orig¬ 
inality  and  a  clear  visualization  of 
what  is  in  mind. 

It  is  probable  that  a  job  house 
can  locate  such  men  by  looking 

( Continued  on  page  42) 


Anew  type  of  printing  salesman 
has  been  developing  recently  — 
the  fellow  who  is  handy  with 
his  pencil  and  who  can  devise  lay¬ 
outs  and  roughs  at  the  customer’s 
desk-side.  A  number  of  out-of-work 
commercial  artists  have  been  put  to 
work  selling  by  several  large  Eastern 
job  houses,  and  apparently  with  fine 
results. 

This  “pictorial”  selling  wins  many 
an  order  when  the  prospect  is  sold 
on  the  spot,  and  when  there  is  no 
time  for  his  enthusiasm  for  a  book¬ 
let  or  circular  to  wear  off. 

Every  experienced  printing  sales¬ 
man  knows  that  chatting  with  cus¬ 
tomers  or  prospects  develops  ideas 
for  printing  which  had  not  been  in 
mind  before  the  contact.  Something 
the  buyer  says  gives  the  salesman  a 
pat  idea  to  suit  the  occasion  and  the 
need. 

Too  often,  however,  the  salesman 
must  say  to  his  customer:  “I’d 
like  a  little  time  to  think  over  the 
matter  and  see  if  we  can’t  work  up 
something  back  at  the  office  to 
show  you.” 

He  reappears  two  or  three  days 
later  with  a  rough  and  an  idea  only 
to  find  that  the  customer  has 
cooled  off  on  the  project. 
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ANY  LEADING  PLANTS  ARE  NOW 
STANDARDIZING  ON  DAYCO  PRINTING  ROLLERS 


Large  commercial,  industrial, 
national  magazine,  and  leading 
daily  newspaper  plants  find  Dayco 
Rollers  meet  all  their  requirements 


Dayco  Rollers  have  proved  the  solu¬ 
tion  to  many  printing  problems  and 
are  making  possible  tremendous  sav¬ 
ings  in  many  leading  plants. 

Fewer  rollers  have  been  needed 
and  presses  run  at  higher  speeds, 
both  summer  and  winter.  In  one 
plant  top  speeds  were  maintained  at 
a  room  temperature  of  107°  and 
plant  superintendents  report  that 
Dayco  Rollers  permit  them  to  pro¬ 
duce  a  standard  of  color  printing 
not  heretofore  obtainable. 

Dayco  Rollers  are  now  available 
in  a  wide  range  of  softness.  Each 
roller  is  the  result  of  long  periods 
of  actual  service.  We  asked  for  the 


toughest  job  in  each  plant  and  we  got 
it — and  even  under  the  worst  condi¬ 
tions  Daycos  have  delivered  satisfac¬ 
tory  service  on  all  types  of  presses. 

In  addition,  Dayco  Rollers  are 
also  widely  used  for  duplicating  ma¬ 
chines,  graining,  waxing,  varnish¬ 
ing,  and  industrial  printing  pur¬ 
poses.  Also,  in  Lithography  and  Off¬ 
set  Printing  for  such  applications  as 
Form,  Intermediate  and  Damping 
Form  Rollers. 

Let  us  give  you  complete  informa¬ 
tion  regarding  the  economy  and 
results  that  Dayco  Rollers  will  pro¬ 
duce  on  your  own  presses.  Wire  or 
write  today. 


DAYTON  RUBBER  MANUFACTURING  CO. 

DAYTON,  OHIO 

'The  Pioneer  Manufacturer  of  Synthetic  Rubber  Printers’  Rollers ...  Also  Makers  of  Allied 

Synthetic  Resinous  Products 


// 
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WIREPHOTO 

TRANSMISSION  OP  PHOTOGRAPHS 


D' 


^URING  the  Buffalo  Exposition 
in  1901  there  was  exhibited 
one  of  the  first  demonstra¬ 
tions  of  transmitting  images  over 
800  miles  of  telegraphic  resistance. 
The  principle  consisted  of  a  zinc 
halftone  in  cylindrical  form  at¬ 
tached  to  a  rotary  transmitter.  Dur¬ 
ing  the  rotation,  a  point  in  contact 
with  the  etched  plate  caused  im¬ 
pulses  over  the  wire  to  the  receiver 
which  was  also  rotary  operated.  A 
sheet  of  paper  was  wrapped  around 
the  cylinder  and  an  inked  stylus 
marked  the  impulses  as  received. 
The  results  were  single  downward 
broken  lines  and  dots  —  thin,  light 
and  heavy,  with  many  white  open 
spaces.  The  image  was  recognizable. 
The  stylused  sheet  was  then  to  be 
used  as  “copy”  for  reproduction,  in 
halftone  or  line,  in  the  usual  way. 

From  this  early  beginning  slow 
but  steady  progress  has  been  made 
until  faithful  transmissions  have 
been  effected  from  photo  to  nega¬ 
tive.  For  several  years  telephoto- 
graphed  pictures  have  frequently 
appeared  in  the  leading  newspapers 
throughout  the  country.  But,  these 
pictures  were  usually  of  some  ex¬ 
traordinary  event  which  justified 
the  expense  of  transmission. 

'  Today  is  the  beginning  of  the 
commonplace  use  of  “wirephotos” 
for  reproduction  by  printers  —  more 
particularly  by  newspapers.  Thirty- 
nine  newspapers  in  twenty-four 
cities  are  now  “hooked-up”  with 
each  other  on  a  network  of  10,000 
miles  of  wire.  In  each  office  is  in¬ 


stalled  a  complete  outfit  consisting 
of  a  power  plant,  sending  and  re¬ 
ceiving  machines  and  a  “bay”  with 
loud  speaker  telephone  circuit. 

The  power  plant  furnishes  a  flow 
of  current  and  the  telephone  circuit 
permits  each  office  to  talk  with  all 
others. 

In  transmitting,  the  photo  is 
wrapped  around  the  cylinder  of  the 
sending  machine  which  will  take  a 
print  up  to  11x17  inches,  at  11 
square  inches  a  minute. 

When  a  print  is  ready  to  send,  say 
from  Chicago,  the  control  man  in¬ 
forms  the  other  offices;  they  return 
a  readiness  signal.  Chicago  trans¬ 
mits  power  impulses  which  are  in 
relation  to  extremes  of  light  and 
dark  tones  in  the  picture. 

A  button  in  Chicago  starts  the 
attuned  motors  in  all  machines  and 
the  cylinders  revolve. 

As  the  cylinders  revolve  the  lights 
and  shadows  of  the  picture  are  re¬ 
flected  by  a  beam  of  light  1/100  of 
an  inch  wide  on  a  photo-electric 
cell  after  passing  through  a  light 
valve  which  opens  and  shuts  1,200 
times  a  second. 


B 


B 


HENNING 


The  variations  of  light  on  the  ^ 
photo-electric  cell  are  converted  by 
it  into  variations  of  electricid 
impulses. 

At  the  receiving  end  these  im¬ 
pulses  are  reconverted  into  varia¬ 
tions  of  light  which  are  cast  in 
another  beam  on  a  sensitized  photo¬ 
graphic  film  on  the  receiving  ma¬ 
chine  cylinder. 

It  requires  only  seventeen  minutes 

(Continued  on  page  47) 
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STREAMLINED 

bond  paper  for  1935  BUSINESS 


HAMMERMILL  bond  ior  1935  business 

diiiers  as  radically  irom  that  made  in  ] 
earlier  years  as  today's  "Zephyr"  train  differs  1 
from  those  early  "Moguls." 

From  mill  equipment  to  merchants'  service; 
processes,  production  and  distribution  have 
been  "streamlined." 

The  improvement  starts  with  a  new  forced 
circulating  system  in  the  Hammermill  digest¬ 
ers  which  has  made  possible  a  more  efficient 
cooking  of  the  pulp.  The  improvement  goes 
on  through  to  finishing,  storing  and  shipping. 


The  NEW  white  is  whiter;  the  sheet  is  snap¬ 
pier,  and  yet  now.  as  always,  Hammermill 
Bond  is  the  Quality-Utility  Business  Paper, 
which  has  been  the  standard  for  over  twenty 
two  years. 

This  bond  paper  of  tomorrow,  at  its  present 
moderate  price,  is  the  most  available  of  all 
bond  papers. 

Use  HAMMERMILL  BOND  generally  and  you 
will  find  its  use  cuts  down  the  sales  resistance 
of  buyers  and  smooths  the  road  for  your 
pressmen. 


THE  QUALITY-UTILITY  BUSINESS  PAPER 


Another  sales  speeder— the 
fact  that  you  can  get  envel¬ 
opes  to  match  Hammermill 
■Bond— white  and  13  practical 
colors,  available  through  130 
paper  merchants. 


.^WWMERMILL  PAPER  COMPANY.  Erie,  Pa.1 

^  •wd  me  a  copy  of  the  new  Working-Klt  of  Letterheads 

;«w  AtrineM-Fprsui  on  HommermiU  Bond. 


fflqeeatech  this  coupon  to  yomt  btwineM  lettediiead} 
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MORE  GRAVY 

GOING  AFTER  IT 


1AST  month  we  talked  about 
.keeping  what  national  adver- 
tising  “gravy”  we  already  had, 
and  now  to  hitch  the  horse  to  the 
cart  let’s  see  what  can  be  done  to 
increase  national  lineage  in  country 
weeklies  and  dailies. 

Parenthetically,  indications  now 
are  that  national  accounts  will  use 
more  space  in  1935  than  they  did 
in  1934.  Automobile  manufacturers, 
especially,  are  opening  up. 

Whether  a  goodly  share  of  this 
space  will  be  purchased  from  rural 
publishers  depends  to  a  large  ex¬ 
tent  on  the  kind  of  selling  we  have 
been  doing.  Small-town  papers 
reach  a  class  of  buyer  no  other 
publication  can  touch:  the  farmer 
and  rural  resident.  His  home-town 
paper  is  a  welcome  visitor;  he 
knows  the  editor  personally  and 
can  talk  home  topics  with  him 
when  he  drops  in  on  Saturday. 

This  year  the  farm  market  is 
better  than  in  many  years.  Farm¬ 
ers  have  money;  they  have  been 
paying  their  debts,  and  are  now 
ready  to  begin  buying  some  of  the 
things  they  have  been  doing  with¬ 
out. 

National  advertisers  recognize 
this  trend,  and  it  is  expected  they 
will  make  a  play  for  rural  business 
this  year.  Even  if  we  do  not  get 
as  large  a  portion  of  their  appro¬ 
priations  as  we  expect,  this  is  a 
most  logical  time  in  which  to  be¬ 
gin  hammering  away  for  new  na¬ 
tional  business,  while  advertisers 
are  “country-minded.” 


Nothing  beats  asking  for  it.  “No 
harm  in  asking,”  the  hillbillies  say, 
and  it’s  true.  You’ll  get  turned 
down  occasionally,  but  the  more 
you  ask  the  greater  your  accep¬ 
tance  percentage  will  be. 

Contact  local  dealers,  salesmen, 
state  and  district  representatives 
regularly,  either  in  person  or  by 
letter.  Once  a  month  mail  out  good 
letters  to  the  agencies  handling  ac¬ 
counts  that  are  sometimes  placed 
in  rural  newspapers.  Write  manu¬ 
facturers  and  distributors  direct, 
too  —  get  these  boys  talking  about 
you. 

Remember  these  folks  are  hu¬ 
man,  and  like  to  get  human  let¬ 
ters.  Agencies  have  the  profitable 
habit  of  dramatizing  their  sales 
points;  we  can  do  the  same. 

The  relative  milline  cost  of  rural 
newspaper  advertising  is  so  much 

( Continued  on  page  43) 


:UT  publishers' PRINTING  COSTS 


GOSS  COMBINATION  PRESS 


folded  in  one  section.  .  .  .  Low  in  first 
cost,  this  Goss  Press  pays  for  itself 
with  the  lowest  operating  cost  of  any 
press  on  the  market.  It  prints  perfectly 
from  type — no  stereo  expense;  delivers 
3,000  complete  copies  per  hour.  .  .  . 
Write  for  full  data  today! 


•  For  the  publisher  of  a  4-page  daily 
or  12-page  weekly,  this  press  provides 
added  advantages  and  savings  —  not 
only  in  newspaper  printing  but  in  the 
production  of  pamphlets,  store  bills,  etc. 
The  Goss  Combination  Press,  a  roll- 
fed,  4-page  unit,  also  incorporates  a 
Four-Page  Insert  Folder  which  steps 
the  paper  up  to  8  pages  and  permits 
insertion  of  ready-printed  supplements 
or  comics. 

The  total  range  is  4-6-8-10-12  pages. 


THE  GOSS  PRINTING  PRESS  CO. 

CHICAGO,  U.  S.  A. 

New  York:  220  E.  42nd  Street 
San  Francisco:  707  Call  Bldg. 
The  Goss  Printing  Press  Co. 
of  England,  Ltd.,  .  .  London 
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GAM’S  duSINESS 


Revi 


EW 


(Written  especially  for  the  GRAPHIC  ARTS  MONTHLY) 


WHEN  the  hustle  and  bustle  of 
Christmas  merchandising 
was  over  1934  stood  out  as 
one  of  the  best  years  in  the  last  four 
as  far  as  general  business  conditions 
were  concerned.  This  is  particularly 
true  of  the  last  few  months  and  of 
the  Christmas  season.  A  Census 
Bureau  estimate  a  few  days  prior  to 
Christmas  placed  the  retail  business 
of  the  season  at  $500,000,000  more 
than  the  ten  per  cent  increase  that 
had  been  predicted  previously.  The 
survey  showed  that  Christmas 
shoppers  actually  spent  from 
twenty-five  to  fifty  per  cent  more 
than  they  did  in  1933.  Retail  sales, 
it  was  estimated,  would  exceed  $28,- 
500,000,000  for  the  year. 

Throughout  the  coimtry  an  Asso¬ 
ciated  Press  survey  showed  retail 
conditions  in  various  cities  as  fol¬ 
lows:  New  York  City  5  to  15  per  cent 
better,  Pittsburgh  8.8  per  cent  above 
last  year,  Baltimore  best  in  three 
years,  Philadelphia  15  to  24  per  cent 
more  than  last  year,  Indianapolis  15 
to  20  per  cent  increase,  Detroit  16 
per  cent  better  in  November  and  22 
per  cent  better  in  December,  Cleve¬ 
land  up  15  per  cent  over  1933  and 
20  per  cent  over  1932,  Cincinnati  up 
15  per  cent,  Kansas  City  10  to  20 
per  cent  increase,  St.  Louis  24  per 
cent  over  year,  Oklahoma  City  15 
to  25  per  cent  higher,  Dallas  20  to 
40  per  cent  better,  Denver  averaged 
25  per  cent  better  for  Christmas 
week,  San  Francisco  highest  in 
three  years  with  10  to  15  per  cent 


increase  and  Los  Angeles  up  3  to  30  I 
per  cent  in  department  stores.  I 

Statisticians  calculating  the  prog-  I 
ress  of  business  recovery  in  general 
found  that  in  most  respects  1934  ^ 
was  the  best  year  since  1931,  in  some  ■ 
the  best  since  1930.  In  the  final  ■ 
months  of  the  year  industrial  pro- 
duction  seemed  to  be  close  to  where  ^ 
it  was  at  the  same  time  last  year. 
The  year’s  totals,  however,  in  some  i 
lines  showed  very  substantial  gains  = 
over  1933  due  in  part  to  the  ex¬ 
tremely  low  levels  to  which  bu^ess 
fell*  in  the  early  months  of  that 
year,  during  which  it  will  be  remem-  ' 
bered  the  banking  crisis  gripped  the 
nation.  , 

Most  striking  gains  in  1934  over 
the  previous  year  will  be  in  sales  of 
consumption  goods  and  semi-luxury 
products.  This  is  attributed  largeb  i 
to  the  restoration  of  farm  purchas-  ' 
ing  power,  as  a  result  of  higher 
prices  and  government  bonuses  and  ’ 
benefits.  ; 

The  automotive  industry  prob-  , 
ably  will  have  sold  the  largest  num- 
bers  of  cars  since  1930  when  final  i 
figiures  have  been  made  up. 

American  export  business  about 
which  there  is  much  concern  in 
some  quarters  at  the  present  time, 
showed  increases  ranging  to  more 
than  double  last  year,  during  the 
first  three-quarters  of  1934,  accord¬ 
ing  to  reports  of  the  United  States 
Chamber  of  Commerce.  The  five  , 
principal  empire  countries 

(Continued  on  ptgt  4J) 
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FACING  THE  FUTURE 
with  CON^FIDENCE  •  .  • 


With  faith  in  its  product — Trojan  Gummed 
paper  •  .  .  faith  in  its  organization  .  .  .  and 
faith  in  the  future,  The  Gummed  Products 
Company  continues  to  forge  ahead — mak¬ 
ing  unprecedented  strides  in  an  industry 
it  helped  to  pioneer  twenty-one  years  ago. 
Recently,  plans  were  approved  for  a  quar¬ 
ter-million  dollar  expansion  program  in¬ 
volving  plant  and  facilities — all  of  which  is  dedicated 
to  a  single  purpose — gummed  paper  of  unquestionable 
quality. 

Thank  you.  Printers,  Label  Specialists  and  Lithogra¬ 
phers,  for  the  splendid  reception  you  awarded  Trojan 
Gummed  Paper  during  its  ^st  year  as  a  mill  brand. 
It  is  your  faith  in  Trojan  Gummed  Paper  that  has  made 
it  possible  for  us  to  face  the  future  with  confidence. 
The  Gummed  Products  Company,  Offices  and  Mills, 
Troy,  Ohio — makers  of  Trojan  Box  Tape  and  Sterling 
“Tread”  Gummed  Tape. 
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1  X  Gummed  Paper  1 

\i  "IT'S  PROCESSED"  I 

Sales  Branches:  Chicago,  Cincinnati,  Cieveiand,  LosAngeios,  New  Yoiii,  St.  Louis. 

llie  Gummed  Products  Company,  Troy,  Ohio. 

Send  me  a  copy  of  "Printing  on  Gummed  Papers*'  and  "How  To  Select  Trojan 
Gummed  Paper" — also  the  name  of  your  nearest  distributor. 

Name . Fos . 

Firm . jiddress . 

City . State . 

(Please  attach  to  your  business  stationery  GAM-1-35 


ADVERTISING  LAYOUT 

THE  FIRST  PRINCIPLES 


TO  ATTRACT  the  eye,  to  em¬ 
phasize  essential  points,  to  vi¬ 
talize  the  page  —  these  are  the 
functions  of  the  advertising  layout. 

There’s  nothing  new  about  that. 
Anyone  who  has  ever  had  a  hand  in 
preparing  advertising  knows  that 
the  layout  must  fill  this  three-fold 
role  in  that  drama  called  “Selling 
Through  the  Printed  Word”. 

For  years  advertising  designers 
and  printers  have  followed,  more  or 
less  generally,  accepted  methods  of 
gaining  reader-attention.  Yes,  ever 
since  the  beginning  of  things  in  ad¬ 
vertising,  something  like  a  formula 
for  attracting  and  holding  the  eye 
has  existed. 

True,  the  earlier  efforts  in  that  di¬ 
rection  were  crude  compared  with 
those  of  today.  (And,  who  knows, 
perhaps  today’s  layouts  will  be  sub¬ 
jects  for  laughter  some  years 
hence.)  As  short  a  time  as  twenty 
years  ago,  little  attention  was  given 
to  beauty  as  an  attention-getter. 
Beautifully  printed  books  were  pro¬ 
duced  then,  but  a  consideration  of 
the  advertisements  which  graced  (?) 
that  period  leads  one  to  believe  that 
advertising  creators  had  never  read 
a  book.  Apparently  they  sought  to 
gain  attention  by  making  their  ad¬ 
vertisements  as  “heavy”  and  ugly  as 
possible. 

Today,  “Make  it  beautiful”  is  a 
command  from  the  reader  himself. 
The  reading  public  has  been  edu¬ 
cated  to  an  appreciation  of  beauty. 

In  furniture,  in  motor  cars  and 
even  in  the  most  utilitarian  of 
things  (such  as  kitchen  utensils). 


the  American  people  have  been 
taught  to  expect  rh3d;hm  of  line  and 
harmony  of  color.  Naturally,  they 
expect  it  in  advertising,  too. 

Without  beauty  —  that  is,  funda¬ 
mental  beauty  of  line  and  v^ue,  not 
mere  decoration  —  the  advertise¬ 
ment  limps,  and  loses  in  the  race  for 
reader-attention.  Not  only  is  the 
reader  attracted  if  a  pleasing  pat¬ 
tern  is  presented;  he  is  subcon¬ 
sciously  repelled  if  it  is  absent.  He 
doesn’t  like  the  ad  —  he  doesn’t 
know  why  —  he  just  doesn’t  like  it 
—  and  he  passes  it  by  with  a  less- 
than-casual  glance. 

In  his  striving  for  attention 
through  the  use  of  the  basically 
beautiful,  the  creator  of  advertising 
is  merely  taking  inspiration  from 
life  in  its  finer  aspects.  In  all  of  us 
there  is  a  desire  for  beauty,  for  hap¬ 
piness,  for  attainment.  Everywhere 


■  ■■  By  L.  J.  HERZBERG 


16 


5  I 

--  a  .9 


“O 

c  c  ^  ^ 


X 


M  2  "C  ^ 

“  >  ^  "2 
—  "o  o  eJr  c 

~  «  u  .rr*  « 

w  ^  u  a. 

m  ^  V 

£  2  4#  .2  “U 

4^  -n  ^  w  to 

^  O  «  c 

m  ^  ’ll  "5  ■> 

“  E  S  „ 

5  ^  3  «  « 

.  a  ^  a. - 
^  'S 

.">1)5 

;«  'SC'S  -a 

D  _  I  D 

>  =  I  VC 

5d  k  ~C'-E 


S  3  ^ 


The  Graphic  Arts  Monthly 


17 


Unity  of  structural  elements 
Rhythm  of  line 

Pattern:  geometrical  or  derived 
from  nature 
Harmony  of  shapes 
Balance  of  units 
Contrast  of  contour  and  color 
Variety  of  line,  contour  and  color 

Stripped  to  simple  definitions, 
what  does  Unity  of  structural  ele¬ 
ments  mean?  And  Rhythm  of  line'} 
What  is  meant  by  pattern,  harmony, 
balance,  variety  and  contrast? 

Leaving  aged  origins  aside  and 
applying  ourselves  to  the  use  of 
these  basic  factors  as  used  in  adver¬ 
tising  design,  let  us  consider  them 
one  by  one. 

Unity  of  structural  elements 
means  the  matter  of  unifying  —  ty¬ 
ing  together  —  several  equal  or  un¬ 
equal  parts  of  an  advertisement;  to 
constitute  a  whole,  or  promote  an 
undivided  total  effect. 


in  Nature,  beauty  is  to  be  observed. 
And  when  it  is  encountered,  the  eye 
Indies  with  interest  and  the  mind 
stores  up  an  impression. 

Therefore,  when  the  designer  of 
advertising  concerns  himself  with 
beauty,  he  employs  something  that 
enters  directly  into  all  our  living.  He 
,  seeks  for  intriguing  shapes  and  ra¬ 
diant  colors  — inspiring  and  cheer¬ 
ful— because  he  is  striving  for  a 
positive  impression.  He  wants  to 
cause  the  eye  to  kindle  and  the  mind 
to  be  impelled  to  action. 

The  designer  of  advertising  must 
have,  in  some  degree  at  least,  the 
qualities  that  distinguish  an  artist. 
He  must  know  what  constitutes 
beauty,  and  what  method  to  use  in 
its  attainment. 

When  is  a  layout  good,  and  when 
is  it  not  so  good?  Ask  the  same  of  a 
painting,  a  piece  of  sculpture,  a  mu¬ 
sical  composition.  No  hard-and-fast 
rules  can  be  laid  down.  The  layout 
is  not  a  mathematical  problem;  it  is 
an  artistic  problem.  There  are,  how¬ 
ever,  fundamental  principles  to  be 
followed  —  psychological  as  well  as 
graphic. 

Principles  of  design  were  estab¬ 
lished  somewhere  in  the  historic 
past.  Earlier  civilizations  —  Chi¬ 
nese,  Egyptian,  Greek  —  had  them, 
and  worked  in  accordance  with 
them.  Even  the  geometrical  gyra¬ 
tions  of  the  Compositions  Moderne, 
had  their  prototypes  in  the  art  of 
the  Ptolemaic  dynasties. 

What  are  these  principles  of  hoary 
past?  What  are  these  traditional 
I  modes  of  operation  that  have  traced 
!  their  long  and  tortuous  way  from 
ancient  tomb  and  temple  down  to 
the  advertising  page  of  today? 

Different  ages  have  stressed  dif¬ 
ferent  factors  —  over-emphasizing 
sometimes,  one  or  another  of  these. 
But  all  have  consciously  or  uncon¬ 
sciously  embodied  in  their  creations 
the  following: 


Rhythm  is  the  flow  of  lines  we  see 
in  clouds  and  trees  and  mountains 
—  and  well-planned  advertise¬ 
ments;  it  is  measured  motion;  a  suc¬ 
cession  and  alternation  of  long  and 
short,  accented  and  unaccented 
masses;  movement  marked  by  regu¬ 
lar  recurrence  of  shapes. 

Pattern  is  the  placing  in  juxta¬ 
position;  varying  shapes  repeated 
at  intervals. 

Harmony  is  fitness.  Adaptation 
of  parts  to  each  other.  Proportion¬ 
ate  correlation  of  elements  making 
a  pleasing  whole.  Color  harmony  is 
determined  by  the  spectrum  —  im¬ 
mutable  relationship  of  primary  and 
complementary  colors  of  the  rain¬ 
bow.  In  shapes,  similarity  is  the 
determining  factor.  In  ideas,  har¬ 
mony  is  influenced  by  the  current 
modes;  by  the  aesthetic,  ethereal, 
legal,  religious,  traditional,  preju¬ 
dicial  thought  governing  the  spirit 

(Continued  on  page  38) 


MACHnSBPTOMPOsi 

PROBLEMS 

By  H.  C.  ROCKWEU 


Mold  Warp 

QOne  of  my  molds  accumulates 
•  metal  on  the  mold  cap  face 
only,  near  the  center  of  the  mold. 
The  mold  "body  does  not  gather 
metal  at  this  point,  nor  is  there  any 
at  either  end  of  the  mold  cap  face 
What  is  wrong? — Signed,  J.  W. 

A  All  molds  develop  in  time  a 
conditioxi  of  warp  resulting 
from  the  application  of  mouthpiece 
heat,  gradually  increasing  until  quite 
noticeable  after  long  use,  and  af¬ 
fecting  slug  height  and  face  level 
upon  the  slug.  The  operator  may 
remove  metal  accumulated,  but  it 
returns,  in  spite  of  a  good  front 
mold  wiper,  perhaps.  If  the  cap  is 
placed  upon  a  true  milled  surface, 
face  down,  a  narrow  strip  of  .001 
tissue,  or  several  may  be  pulled 
freely  back  and  forth  under  the 
center  of  the  cap,  while  both  ends 
of  the  cap  bed  solid  upon  the  milled 
surface,  which  represents  a  true 
plane,  thereby  indicating  the  extent 
of  the  warp  in  the  cap.  Naturally 
any  departure  from  a  true  line  or 
level  in  the  cap  face  produces  a  cor¬ 
responding  increase  in  slug  height 
and  brings  the  back  knife  closer  to 
the  back  face  of  the  cap  when 
standard  .918  height  is  required.  So 
it  is  quite  common  to  find  a  cap 
slightly  under  .918,  standard  body 
and  cap  height,  at  its  center  sec¬ 
tion,  and  the  metal  accumulation 
then  results. 

The  mold  body,  being  screwed 
tightly  to  the  mold  disk,  and  cooled 


thereby,  seldom  develops  a  warped 
condition,  even  with  excessive  torch 
heat  and  other  abuse. 

Dressing  away  the  cap  face  to 
straighten  it  simply  creates  a  de¬ 
ficiency  where  it  occurs.  It  is  not 
good  practice.  A  much  better  plan 
is  to  place  the  cap  in  a  press  where 
pressure  can  be  applied  and  held  to 
restore  the  cap  face  once  more  to 
a  straight  edge.  This  removes  noth¬ 
ing  from  the  cap  height,  which  will 
then  harmonize  with  the  mold  body 
height  and  the  metal  accumulation 
will  then  disappear.  Of  course  a 
slight  deficiency  may  then  exist  in 
mouthpiece  contact  at  that  point 
with  the  back  of  the  cap  if  the 
back  knife  has  previously  reduced 
its  height. 

Mold  cap  warp  also  develops  pro¬ 
gressively  along  the  rib  face,  creat¬ 
ing  a  thicker  slug  body  in  the  center 
of  a  30-em  slug  than  at  the  ends. 
This  condition  usually  accompanies 
the  face  warp.  It  is  possible  to  re¬ 
duce  this  crown  or  warp  by  dressing 
the  cap  upon  a  true  milled  surface 
with  grinding  compound.  The  ends 
of  the  cap  will  be  found  to  contact 
the  dressing  for  some  time  before 
the  work  reaches  the  ribs.  This  con¬ 
dition  is  now  so  commonly  known 
and  accepted  that  mold  liners  are 
furnished  slightly  minus  in  body 
thickness  at  the  outer  end  to  per¬ 
mit  a  tighter  and  more  accurate 
lockup  at  the  slug  end.  This  applies 
particularly  to  single  column  news 
liners. 
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Repeat  Pad  Orders 
Assured 


By  the  Use  of 

Johnson’s  Elastic 
Padding  Composition 


Users  of  pads  will  wear  loot-prints  to 
your  door  if  you  will  supply  them  with 
pads  that  will  not  crack  apart;  that  have 
no  jagged  edges;  pads  that  firmly  hold 
sheets  until  withdrawn  and  then  release 
them  clean,  right  down  to  the  last  sheet! 
Johnson's  Elastic  Padding  Composition, 
an  exclusive  formula  invented  and  sold 
by  a  bookbinder,  possesses  all  these 
qualities.  Gets  tougher,  but  not  brittle 
with  age.  Assures  increasing  pad  busi¬ 
ness  for  you! 

Distributed  by  leading  wholesalers, 
in  every  important  city. 

Moke  your  own  test  with  trial  sample,  sent  with¬ 
out  obligation.  Sample  pad  included.  (Also  book¬ 
let  bound  with  Johnson's  Gangsheet  Composition, 
o  tenacious  adhesive  for  permanent  binding — 
without  stitching.) 

Use  coupon  with  firm  letterhead  for  quick  con¬ 
venience! 


Send 

for 

free 

Samplel 


WM.  R.  JOHNSON  CO. 

76  Columbia  Street 

Firm . 

Washington 

Address. 


Send  free  samples  of  Composition. 
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How  Friction  Eats  Metal 

QMy  pump  stop  fails  to  operate, 
•  the  lever  binds  against  the 
block  and  will  not  slip  under  it  as  it 
should,  so  every  line  casts  —  tight, 
loose,  makes  no  difference.  What 
has  happened?  What  should  I  do? 
—  W.L.H. 

The  pot  pump  lever  cam  roll 
•  being  constantly  pressed 
against  its  operating  cam  under 
heavy  spring  pressure,  to  produce 
metal  solidity  in  the  slug  as  the 
plunger  is  forced  downward  in  the 
pot  well,  creates  one  of  the  greatest 
sources  of  friction  and  wear  to  be 
found  in  any  composing  machine. 
This  spring  load  tends  to  squeeze 
oil  out  of  the  cam  roll  bearing  or 
pin  upon  which  it  revolves  around 
the  surface  of  the  large  cam  as  the 
machine  completes  its  casting  revo¬ 
lution.  It  is  almost  universally  true 
that  machinists  and  operators  alike 
fail  to  lubricate  this  heavily  loaded 
bearing  with  sufficient  frequency. 
Indeed  it  is  sometimes  almost  for¬ 
gotten  and  oiled  only  occasionally 
at  long  intervals  when  it  should 
have  regular  attention.  To  make 
matters  worse,  the  oil  holes  on 
either  side  of  the  cam  roll  become 
clogged  with  dirt,  metal  and  refuse 
and  do  not  feed  the  oil  which  is 
applied,  and  it  can  not  and  does  not 
reach  the  spot  carrying  the  dry 
friction  load.  So  it  is  a  common 
practice  to  simply  apply  the  oil 
around  the  cam  roll  in  motion  and 
some  of  it  then  gets  in  to  the  cam 
roll  pin. 

Many  machinists  and  operators 
in  their  efforts  to  keep  their  ma¬ 
chines  clean  looking,  very  carefully 
wipe  any  surplus  oil  off  the  large 
cam  after  oiling,  and  ignore  or  fail 
to  see  the  dry  cam  face  literally 
wearing  away  in  front  of  their  eyes. 
The  friction  of  a  dry  bearing  on 
this  cam  roll  creates  a  constant 
drag  upon  the  face  of  the  large  cam. 


roughing  up  its  surface  and  eating 
into  it  until  you  can  take  the  point 
of  a  knife  and  literally  scrape  loose 
metal  particles  from  the  cam  face. 

As  this  dry  friction  gradually  eats 
away  the  cam  face,  it  naturally  per¬ 
mits  the  pot  pump  lever  and 
plunger  to  ride  lower  and  still  lower, 
until  in  some  cases  the  lower  ring 
of  the  plunger  closes  the  port  holes 
in  the  well  through  which  metal  is 
intended  to  enter  the  well  to  main¬ 
tain  the  metal  level  in  the  crucible 
throat  behind  the  mouthpiece,  and 
inferior  slugs  result.  At  the  same 
time  the  pump  stop  block  on  the  pot 
pump  lever  also  rides  down  until  it 
contacts  the  stop  lever  and  the 
whole  mechanism  refuses  to 
operate. 

To  remedy  this  condition,  one 
operator  will  dress  away  the  stop 
lever;  another  will  dress  away  the 
base  of  the  pump  stop  block  to 
again  permit  the  stop  lever  to  pass 
beneath  it  as  required.  Then  each 
will  continue  blissfully  on  his  way 
while  the  friction  eating  process 
still  continues.  The  day  of  reckon¬ 
ing  lies  ahead. 

A  partial  remedy  at  least  has  been 
found  in  the  Hyatt  roller  bearing, 
consisting  of  small  rollers  held  in  an 
assembly,  inserted  in  the  cam  roll 
to  revolve  around  the  cam  roll  pin 
in  identically  the  same  manner  as 
the  bearing  rollers  in  the  pot  cam 
roll.  These  roller  bearings  do  have 
sufficient  oil  cavities  around  them 
that  a  much  larger  amount  of  the 
oil  applied  remains  around  them 
inside  the  cam  roll. 

Another  quite  effective  means  of 
reducing  this  friction  wear  is  the 
use  of  a  thick  felt  wiper,  held  under 
light  spring  pressure  against  the 
cam  face,  which  absorbs  the  surplus 
oil  and  gradually  feeds  it  back  upon 
the  cam  face,  preventing  the  rough¬ 
ing  up  of  the  pores  of  the  metal. 

(Continued  on  page  46) 


:OMPOSING  R( 
PROBLEMS 

By  HAYWOOD  H. 


Q  Recently  I  have  been  experi- 
•  menting  with  the  comparative 
costs  of  wax -ruled  and  wax -en¬ 
graved  rule  forms  as  against  hand 
and  machine-set  forms.  Unless  the 
form  is  quite  small  and  simple,  I 
am  surprised  to  find  that  I  can 
save  money  by  having  the  electro- 
typer  or  wax  engraver  take  over  at 
least  part  of  the  work,  besides  hav¬ 
ing  a  better  looking  finished  result 
which  takes  less  time  on  the  press. 
It  seems  that  a  lot  of  us  printers  — 
especially  the  small  and  medium¬ 
sized  plants  —  have  been  overlook¬ 
ing  bets  by  not  taking  advantage  of 
the  co-operation  offered  by  the 
electrotyper  and  wax  engraver.  Are 
there  any  other  new  methods  in 
vogue  which  we  have  been  over¬ 
looking,  too?  —  St.  Joseph,  Mo. 


^  Yours  is  a  timely  letter.  It  is 
true  that  many  printers  have 
not  kept  abreast  of  improvements 
in  composing  room  production 
methods,  and  we  still  find  some 
handling  rule  form  work  in  a  very 
inefficient  manner.  The  electrotsrper 
and  wax  engraver  can  be  of  assist¬ 
ance  in  many  of  these  operations, 
and  the  cross  rule  form  machine 
and  its  product  (obtainable  in  most 
of  the  larger  printing  centers  from 
trade  composition  houses)  will  also 
bear  close  investigation.  We  be¬ 
lieve  that  the  electrot3i)ers  have 
been  lax  in  bringing  their  services 
to  the  attention  of  the  printers  (and 


this  does  not  mean  that  the  average 
printer  has  been  on  his  toes  to  find 
out  what  advancement  has  been 
made  in  new  methods) . 

There  is  no  question  but  that  the 
printer  should  call  on  the  electro¬ 
typer  more  frequently  than  he  does 
—  not  only  for  ruled  forms,  but  in 
the  regular  work  of  the  day,  such 
as  in  making  plates  of  type  matter 
where  it  has  to  follow  the  contour 
of  irregularly  shaped  engravings, 
et  cetera.  The  relatively  small  cost 
of  plate-making  and  patching-in 
illustrations,  and  so  forth,  is  often 
more  than  offset  by  saving  in  com¬ 
positors’  time,  makeready  time  and 
freedom  from  worry  while  job  is  on 
press  —  since  work-ups  very  fre¬ 
quently  occur  where  type  and  wood- 
mounted  cuts  are  worked  in  to¬ 
gether,  whether  type  is  hand  or 
machine-set. 

Another  thing  to  be  carefully  con¬ 
sidered  in  this  matter  of  composing 
room  economy  is  that  of  keeping 
foundry  type  in  good  and  uniform 
condition.  Some  publication  print¬ 
ers  find  it  advisable  to  have  prac¬ 
tically  all  hand-set  headings  elec- 
trotyped  —  making  up  a  foundry 
form  of  several  headings  to  be  used 
over  pages  of  machine  composition. 
When  the  combination  electrotype 
is  delivered  it  is  sawed  apart  into 
accurate  measures  to  fit  into  place 
of  type  headings. 

We  are  also  of  the  opinion  that 
the  average  printer  does  not  realize 

(Continued  on  page  47) 
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AMERICAN  STEEL  CHASE  CO. 

122  CENTRE  STREET.  NEW  YORK 

FOR  SALE  lY  ALL  DEALERS 


SPECIAL  SALE 

ON 

Amsco  Power  Mitering  Machine 

for  JANUARY  and  FEBRUARY  ONLY 


19000 


15200 


THE  VERTICAL  MITERING  MACHINE 


With  the  AMSCO  VERTICAL  MITERING  MACHINE  the  face  of  the  rule  is  always  up  an<J 
rievcr  in  contact  with  any  metal  surface,  yet  both  angles  are  cut  with  one  stroke.  This  machine  was 
designed  to  reduce  mitering  costs,  give  a  perfect  miter,  be  fool-proof  in  operation,  stand  wear  and 
tear  through  rigid  construction  and  to  market  at  a  price  within  the  reach  of  everyone 

Hundreds  have  been  sold  at  the  Low  Regular  Price  and  now  we  pffer  you  this  unbelieveable  sav¬ 
ing  You  cannot  afford  to  be  without  one. 


forty  five  seconds  is  all  that  is  required  to  make  a  complete  panel  on  this  machine,  and 
it  is  made  you  know  it  is  perfect.  The  old  hand  method  takes  at  a  minimum  ten  times  longer 
and  you  are  never  sure  of  a  perfect  job. 

We  cut  two  bevels  at  once  making  a  complete  partel  in  five  strokes  of  the  machine 


YOU  SAVE  $38.00 

If  24  pt.  cutters  are 
required  in  place  of 

18  pt. 

ADD  $2.00 

Stand  With  Waste 
Metal  Drawer 

SALE  PRICE  $I6X>0 


MANUFACTURED  BY 


ttCULAR  PRICE 

Standard  machine 
with  72  pica  gauge 
and  18  pt  cutter 
complete  with  A.C.  or 

O.C  motor — 


18000 


Standard  machine 
with  130  pica  gauge 
and  18  pt.  cutter 
conviete  with  A.C.  or 
OC  motor— 


SALE  PRICE 

Standard  machine 
with  72  pica  gauge 
and  18  pt.  cutter 
complete  with  A.C  or 
D.C:  motor — 


144“ 


YOU  SAVE  $36.00 


Standard  machine 
with  130  pica  gauge 
and  1 8  pt.  cuttee 
complete  with  A.C.  .or 
D.C.  motor— 


If  24  pt  cutters  are 
required  in  place  of 
18  pt. 

ADD  $2.50 


Stand  With  Waste 
Metal  Drawer 
MCUIARLY  $20.00 


1  QUESTIONS  and  ANSWERS 
on 

PHOTOENGRAVING 

By  J.  S.  MERTLE 
Director,  Graphic  Arts  Division 
G.  Cramer  Dry  Plate  Company 


Gum  Solution  for  Z.inc  Etching 

QA.  R.  Provo  (Utah),  requests 
•  a  formula  for  gumming  up 
zinc  etching  in  the  rolling  up  etch¬ 
ing  process. 

A  Rolling  up  methods  of  zinc 
etching,  wherein  the  zinc 
plate  is  given  a  coating  of  gmn 
arabic  solution  before  applying  a 
second  coating  of  ink  to  the  devel¬ 
oped  image,  have  been  supplanted 
for  years  in  America  by  the  Dra- 
gon*s  Blood  or  four-way  powdering 
method. 

In  the  earlier  French  (Gillotage) 
and  Austrian  etching  processes,  the 
ink  print  on  the  zinc  plate  was 
sponged  over  with  a  gum  solution, 
which  was  permitted  to  dry,  after 
which  the  entire  plate  was  again 
rolled  up  with  lithographic  ink. 
The  purpose  of  applying  this  second 
coating  of  ink  was  to  reinforce  the 
original  design,  thus  rendering  it 
more  resistant  to  the  action  of 
nitric  acid.  After  this  second  ink¬ 
ing,  the  soluble  gum  coating  is 
washed  off  the  plate,  carrying  with 
it  any  ink  adhering  to  the  bare 
parts  of  the  metal. 

A  simple  formula  for  gumming  up 
plates  in  this  manner  is: 

Water . 8  ounces 

Select  gum  arabic ..  ..V2  ounce 
Phosforic  acid,  85%  .30  minims 

The  gum  is  dissolved  in  the  water 
overnight,  the  mixture  carefully 
strained  through  fine  cheesecloth. 


and  the  acid  then  added  to  the 
clear  solution. 

This  method  of  etching  will  no 
doubt  appear  very  antiquated  to 
American  zinc  etchers,  but  it  is 
surprising  how  frequently  modem 
photoengraving  reverts  to  modifica¬ 
tions  of  discarded  methods. 

In  recent  years  a  number  of 
metropolitan  newspaper  engraving 
plants  have  again  employed  a  modi¬ 
fication  of  the  old  Austrian  etching 
process,  in  an  effort  to  quickly  gain 
extreme  depth  in  their  coarse- 
screen  halftones.  Working  in  this 
direction,  the  bichromated  albumen 
process  has  been  displaced  by  cold 
enamels  (bichromated  ammoniacal 
shellac  solutions)  for  creation  of 
the  image  on  the  zinc  plate. 

After  a  good  first  “bite,”  the  plate 
is  rolled  up  with  a  very  thin  ink, 
which  can  consist,  for  instance,  of 
equal  parts  of  paraflBn,  tallow,  bees¬ 
wax  and  ordinary  printing  ink.  A 
glazed  roller  is  heavily  charged  with 
this  ink  and  passed  over  the  plate 
so  that  a  small  quantity  of  ink  will 
partially  roll  down  the  sides  of  the 
dots.  By  dusting  the  plate  with 
etching  powder,  the  ink  will  cause 
the  powder  to  adhere  to  the  sides 
of  the  dots,  and  on  application  of 
just  sufficient  heat,  the  powder  and 
ink  are  melted  and  run  down  to  the 
etched  bottom,  thus  protecting  the 
entire  side  of  the  dot,  but  leaving 
the  bottom  exposed  to  the  action  of 

the  acid.  (Continued  on  page  42) 
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WITH 


when  you  use  this  modern  You  can  meet  schedules  and 
high-speed  machine.  It  inserts  ovoid  overtime  on  rush  jobs 
and  stitches  automatically  in  with  this  speedy,  economical 
one  operation,  handling  up  to  unit.  It  replaces  3  or  4  single- 
9000  operations  per  hour.  .  .  .  head  stitchers. 

Mail  the  coupon  for  free  bulletin. 

CHRISTENSEN 


GANG 


WIRE  STITCHER  FEEDER 


also  High  Speed  Bronzer.  Continuous  Feeder.  Suction  Pile  Feeder 


THE  CHRISTENSEN  MACHINE  CO., 

100  Fourth  St.,  Racine,  Wis. 

Send  your  free  bulletin  on  the  Christensen  Gang  Wire  Stitcher  Feeder. 


Position 


Address 


R  PROBLEMS 

KENNETH  HUNT 
1  O 


Storing  of  Odd  Lots 

I  would  like  to  know  if  you 

•  can  suggest  what  other  print¬ 
ing  plants  are  doing  in  the  matter 
of  making  short  cuts  on  the  index¬ 
ing  or  filing  and  storing  of  the  nu¬ 
merous  odd  lots  of  trimmings  and 
left-overs  that  occur  in  every  shop 
in  various  kinds  of  paper.  I  mean 
sizes  from  say  2%"  to  4"  on  up  in 
cardboards,  bonds,  book  papers  and 
cover  papers.  These  are  valuable 
items  to  us,  as  there  are  a  number 
of  instances  constantly  when  we 
can  make  use  of  these  odd  lots  of 
papers  for  small  jobs.  Up  to  now, 
however,  we  have  found  it  quite 
difficult  to  keep  track  of  them  and 
we  would  like  to  know  what  other 
printers  do  if  your  records  show 
such  information.  —  Portland,  Ore. 

We  have  no  compendium  of 

•  information  in  our  files  as  to 
the  means  employed  by  various 
printers  for  keeping  track  of  and 
storing  odd  lots  of  paper.  It  has 
been  our  observation,  however,  that 
most  printers  have  made  convenient 
arrangements  in  their  own  plants 
for  the  storing  of  such  lots  of  paper, 
either  on  shelves  or  in  racks  or,  if 
in  larger  quantities  than  the  normal 
overruns  or  trimmings,  in  marked 
cases  left  over  if  they  desire  to  keep 
them. 

Our  recommendation  to  you  as  to 
filing  and  cross  indexing  would  be 
that  you  instruct  your  printing 
plant  or  your  bindery,  wherever  the 


trimmings  or  left-overs  are  checked, 
to  turn  in  to  a  central  point  in  your 
office  a  sample  of  the  paper  with  a 
description  of  what  it  is  and  what 
job  it  was  used  for  and  the  name  of 
the  paper,  as  well  as  the  paper  mer¬ 
chant  from  whom  it  was  purchased. 
With  this  information,  it  would  be 
our  further  suggestion  that  you 
have  a  clerk  fold  and  cut  the  sam¬ 
ples  of  paper  to  a  convenient  filing 
size,  such  as  8^x11  (smaller  sheets 
could  be  typed  on  a  light  card), 
enter  the  desired  information  for 
your  records  on  the  back  of  each 
sample  as  it  comes  in  and  file  it  by 
specification,  such  as  bond  paper, 
coated  book,  uncoated  book,  cover 
papers,  cardboards,  et  cetera.  It 
would  then  be  a  simple  matter  for  a 
clerk  or  an  estimator,  in  checking 
to  see  what  paper  was  on  hand  for 
a  small  job,  to  run  through  the  files 
in  the  classification  of  paper  which 
the  job  would  take.  We  do  not  be¬ 
lieve  that  it  would  be  necessary  to 
have  a  cross  reference  unless  you 
had  a  considerable  quantity  of  this 
material.  For  example  of  how  this 
system  could  work  conveniently, 
your  estimator  would  go  to  a  file 
marked,  “Super  Calendered  Book 
Papers”  or  “English  Finish  Book” 
if  you  wanted  to  carry  the  uncoated 
books  into  greater  classification,  or 
“Folding  Enamel”  or  “Antique 
Cover  Papers.”  He  would  pull  out  a 
folder  or  a  pocket  file  and  run 
through  the  sheets.  In  each  case  it 

(Continued  on  page  48) 
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THIS  NEW  HOWARD  BOND  PORTFOLIO 


Jut  off  the  press  ...  the  new  Howard  Bond  portfolio  brings  to  every 
printer,  lithographer  and  engraver  a  true  conception  of  bond  paper 
ralne.  It  proves  Howard  Bond  a  thoroughly  versatile  paper  for  attractive 
letterheads  or  commercial  forms.  Its  splendid  printing,  lithographing 
and  engraving  qualities  are  vouched  for  through  actual  specimens  of 
what  has  been  accomplished.  Write  for  a  copy  of  this  new  Howard 
Portfolio.  The  Howard  Paper  Company,  Urbana,  Ohio. 


HOWABD  BOND  in  Wore.  linen,  Blpple,  Hand  Made 
and  Crash  Finishes;  Howard  Laid  Bond  in  Antique  and 
Smooth  Finishes;  Howard  Ledger;  Howard  Posting 
Ledger;  Howard  Writing;  Howard  Mimeograph;  Howard 
Envelopes.  13  lb.  for  Air  Mail.  Fourteen  colors  and 
White.  Six  Finishes. 


THE  HOWARD  PAPER  COMPANY,  Urbana.  Ohio. 
Send  me  the  new  Howard  Portfolio. 

Name . 


Address, 


. . State . 

(Please  attach  to  your  business  stationery) 


i 

I 
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PRINTING  PROBLEMS 

,  By  J.  GUS  LIEBENOW 


Wear  on  Type 

Q  Enclosing  herewith  samples 
*  of  a  job  that  is  causing  trouble 
due  to  the  wear  on  the  type. 

This  job  is  printed  on  a  B  Kelly, 
which  has  recently  been  checked 
and  I  am  satisfied  that  the  cylinder 
is  properly  riding  the  bearers. 

The  job  itself  is  printed  every 
four  months  from  a  standing  form. 
Each  time  the  job  comes  into  the 
office,  the  Linotype  slugs  must  be 
reset  because  they  are  so  badly 
worn.  The  hand-set  type  we  man¬ 
age  to  use  once  or  twice,  but  it 
requires  considerable  makeready.  I 
am  enclosing  some  of  the  samples 
of  the  hand-set  type  which  has 
been  running  approximately  for 
three  years.  The  paper  employed  is 
a  20-lb.  Sulphite  Bond  for  the  dupli¬ 
cate  sheets  and  a  Rag  Bond  for  the 
original. 

My  press  is  packed  with: 

1  pressboard  . 025 

1  oiled  manila  (reeled) . 006 

1  oiled  manila  (loose) . 006 

2  sheets  of  its  own  stock . 006 

4  sheets  M.  F.  as  hangers . 012 

1  oiled  top  sheet  manila . 006 

and  the  running  stock . 003 

I  am  marking  out  on  its  own 
stock.  These  are  pasted  cm  the  loose 
manila  above  the  bottom  draw 
sheet.  As  a  rule  I  am  employing  two 
spot  sheets  and  no  underlay. 

After  running  a  few  thousand  the 
top  sheet  forms  a  matrix  and  the 


work  looks  as  if  it  requires  more 
makeready  or  needs  more  ink  if  the 
type  is  punched. 

We  are  also  operating  two  differ¬ 
ent  styles  of  hand  fed  cylinder 
presses  and  have  encountered  the 
same  trouble. — Woodbury,  N.  J. 

A  I  don’t  understand  if  the  job 
•  repeats  every  four  months, 
why  your  employer  persists  in  run¬ 
ning  it  from  type.  Why  not  have 
electros  made,  steel  or  chromium 
finish,  and  you  will  be  able  to  run 
as  many  as  300,000  or  400,000  from 
them. 

Linotype  slugs  are  not  intended 
for  long  runs  on  hard  paper,  either 
bonds,  the  rag  type  or  sulphite. 

However,  you  could  help  yourself 
a  bit  by  using  a  calendered  super 
sheet  instead  of  the  hanger  sheets 
that  you  are  employing,  as  they  are 
entirely  too  soft  for  printing  on 
bond  paper.  Pack  your  press  as 
follows  from  the  top  down: 

1  oiled  tympan  sheet . 006 

1  oiled  manila  sheet  (loose) . . .  .006 

4  sheets  60-lb.  S.  S.  &  C .  .018 

1  oiled  manila  sheet  (reeled) . .  .006 
1  pressboard  . 025 

You  will  note  this  eliminates 
hanging  in  sheets  of  its  own  stock. 
In  pulling  a  sheet  for  patching  pur¬ 
poses,  you  can  pull  an  impression 
on  two  sheets,  which  should  give 
you  sufiBcient  impression  for  mark¬ 
ing  out.  If  an  additional  overlay  is 

( Continued  on  page  49) 
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^uy  TSlpw—  *  'k 
While  Trices  ^rt\J[j)w 


guarantee  —  Every  rebuilt  machine  is  guaranteed  to  look  like  and  do  the  work  for 
whkh  it  is  intended  as  well  as  a  new  machine  in  the  hands  of  a  competent  operator. 

AUTOMATIC  PRESSES— Very  Scarce  COMPOSING  ROOM 

Styl*  B  Kelly  Special,  17x22"  Bed,  complete.  a®d' MoSmeit.®**"''"'' 


AUTOMATIC  PRESSES— Very  Scarce 

Style  B  Kelly  Special,  17x22"  Bed,  complete. 
l^Miehle  Vertical,  13V2x20"  Sheet. 

1—12x18  CAP  Craftsman  Kluge  Unit. 

1—12x18  CAP  New  Series  Kluge  Unit. 

1—12x18  and  one  lOxiS  CAP  New  Series  Kluge 
Unit. 

1—8x12  CAP  New  Series  Peerless  Unit. 
8x12—10x15—12x18  CAP  New  Series. 

Miller  Units  and  12x18  Craftsman  Miller  Unit. 
Twe  Celor— 5-0  Miehle  Bed  52x65"  with  New 
Dexter  Suction  Feeder  and  Ext.  Delivery. 

CYLINDER  PRESSES  —  REDUCED  PRICES 

l_Pony  Miehle,  26x34"  Bed. 

2/0  Miehle,  43x56"  Bed.  Like  New. 

I— No.  4  Miehle,  Swing  Back  Unit. 

I— No.  I  Miehle  with  Spiral  Gear  Drive,  39x53". 

Bed  (Like  New). 

1-2-0  Miehle.  46x62"  Bed. 

CUTTERS  AND  CREASERS 

20x30"  Cutter  and  Creaser. 

Jehn  Thomson  14x22"  Cutter  and  Creaser. 

14x22"  Colts  Cutter  and  Creaser. 

Chases  for  Cutters  and  Creasers. 

Seatt  Cutter  and  Creaser,  bed  34x44. 

Extension  Deliveries  for  Cutters  and  Creasers. 
Babcock  Drum  Cylinder  Presses,  Two  Revolution. 
PrettM,  Feeders,  Extension  Deliveries. 

HAND  LEVER  CUTTERS 

It*  Advance  on  Pedestal. 

25/s"  Advance.  1—19"  Advance. 

2r  Oswego  Lever.  I — 30"  Advance. 

JOB  PRESSES  — BUY  NOW 

8x12  CAP  New  Series  Presses. 

10x15  CAP  New  Series  Presses. 

12x18  CAP  New  Series  Presses. 

I4'/2X22  cap  New  Series  Presses. 

14x22  Colts  Laureate. 

14x22  Colts  Style  5C. 

MISCELLANEOUS 

6— Monotype  Steel  Sort  Cabinets. 

I— Camel  Back  Process  Embosser. 

I— Steel  Paper  Baler.  500  Latham  Hooka. 

New  Foundry  Typo;  Type  Cabinets;  Imposing  Ta< 
kies;  Press  Room;  Bindery  Tables  and  Fixtures. 
Patent <Bases  and  Hooks. 

Quoins,  Quoin  Keys,  Mallets,  Planers,  Tweezers, 
Gu  Cans,  Furniture,  Cabinets,  Reglets,  Mitering 
Machines,  Lead  and  Rule  Cutters,  Numbering 
Machines,  Electric  Welded  Steel  Chases,  Instan- 
type  Cleaner. 


Model  5  Linotype,  2  molds.  Monomelt  and  motor. 
Square  Leg  Imposing  Table,  Semi-Stool  Top, 
45"x67".  A  Buyl 

Hamilton  Imp.  Table  with  Semi-Steel  Top  39x63. 
Letter  Boards.  Chase  Rack.  Furniture  10  to 
140.  Metal  Fur.  10  to  60. 

I — Cost  Cutter  Saw,  Style  B,  new. 

I — Cost  Cutter  Saw,  Style  A. 

I — Amseo  Power  Miterer. 

C.  A  G.  Jigsaw  Router  and  Type-HI  Machinoo. 

I — Automatic  Teseh  Saw  Filer 

AUTOMATIC  PAPER  CUHERS 

I — 35"  Seybold.  1—40"  Seyboid  Dayton. 

44"  Oswego  (Seybold  make) 

1—44"  Sheridan  New  Model,  like  new. 

50"  Twentieth  Century  Seyboid. 

53"  Seybold  20th  Century. 

65"  Sheridan,  new  model. 

HAND  CLAMP  POWER  CUTTERS 

I — 34'/2"  CAP  Craftsman. 

I — 3^  Diamond.  I — 32"  Sevbold. 

34"  Chandier  A  Price.  34'/2"  Diamond,  new. 

PROOF  PRESSES 

No.  17  Vandercook  Compooing  Room  Cylinder. 

No.  I  Vandercook,  Bed  14x18",  like  new. 

No.  0  Poeo,  Bed  I2ysxl814i  ,  renewed. 

Washington  Hand,  Bed  20x25". 

Fremont  or  Challenge  Roller  Serlec. 

Prices  from  $15.00  and  up. 

All  Sizes  Vandercook  Proof  Presses,  new 

FOR  THE  BINDERY 

I — Model  B  Cleveland  Folder  with  32  pp.  attach¬ 
ment.  Sheet  25"x38". 

I — Model  C  Cleveland  Folder  with  32-page  At¬ 
tachment.  size  19x25. 

I— each  19x25;  17x22;  14x19  Baum  Foldert. 

I — Mick  Paper  Drill,  sacrifice. 

I — Challenge  Paper  Drill  and  Slotting  attachment. 
I — 28"  Rosback  Foot  Power  Perforator. 

I — Pony  Six  Rosback  Punch. 

I — Portland  Power  Punch. 

I — Portland  Foot  Power  Punch. 

I — Sterling  Round  Corner  Cutter,  Foot  Power. 

I— Model  Y  6R  Krause,  Round  Cor.  Foot  Power. 
I — Morrison  Stitcher,  '/o"  Capacity. 

I — Boston  Foot  Stapler,  Model  A. 

I — Latham  Stitcher,  %"  capacity. 

I — Boston  No.  4  Stitcher,  '/s"  capacity. 

I — Boston  No.  3  Stitcher,  'A"  capaci^. 

I — Hand  Stapler,  %"  capacity.  _ 


MACHINES  ON  OUR  DISPLAY  ROOM  FLOOR  FOR  INSPECTION 


Wo  represent  leading  manufacturer*  of  new  machinery  and  equipment.  Our  list  continually 
•hanging  —  Write  for  your  requirements.  ''EVERYTHING  FOR  THE  PRINTER" 

Write,  Phone  or  Wire-Cable  Addren  CHIPRINT  All  Phones  Monroe  1 81 4  P.B.X. 

CHICAGO  PRINTERS*  MACHINERY  WORKS 

609  West  Lake  Street  Chicago*  Illinois 
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*nd  Periodical  Publishers  Institute 
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we  reserve  the  right  to  reject  advertising  for  cause. 
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A.  F.  Lewis . Genercd  Manager 

Eldon  H. Gleason  .  Advertising  Manager 

EDITORIAL  STAFF 
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The  Editor  Thinks: 

ON  New  Year’s  Day,  we  listened 
to  Frank  B.  Noyes,  President, 
Associated  Press,  as  he  spoke  over 
the  air  on  a  “momentous  event  in 
journalism,”  the  hook-up  of  the 
“Wirephoto”  system  in  thirty-eight 
(now  thirty-nine)  metropolitan 
newspaper  plants.  Truly,  as  he  said, 
a  “feat  enough  to  stagger  the  im¬ 
agination.”  Upon  the  conclusion  of 
his  clear  exposition,  we  sat  back 


and  pondered  the  meaning  of  this  * 
revolutionizing  innovation.  Then  we  *  • 
found  ourselves  trying  to  peer  into  * 
the  future  of  the  technical  develop¬ 
ment  of  graphic  arts  production. 

What  will  be  the  physical  appear-  | 
ance  of  the  average  printing  and 
allied  plant  twenty-five  years  hence,  j 

what  ten,  what  even  five?  It  is  in¬ 
teresting  to  hazard  a  guess;  and  * 

with  the  passing  of  the  years,  it  will 
be  interesting  to  watch  the  evolu-  '  j 
tion.  ! 

What  new  and  revolutionary  pro-  i 

duction  devices  will  be  introduced  j 

during  this  very  year — 1935?  No 
one  can  say ;  and  many  will  watch  i 
interestedly.  But  too  many  of  us  J 
go  about  our  daily  work  in  very 
routine  fashion,  little  knowing  and 
unfortunately,  little  caring  that  al¬ 
most  every  day  sees  the  birth  of  the 
germ  of  an  idea  in  the  working 
brain  cells  of  some  individual.  Then 
there  is  the  evolving  of  the  idea,  and 
later,  in  tangible,  material  form  the 
sketches,  models,  blue  prints,  and 
finally  the  devices,  machines  and  ^ 
processes  themselves  that  bring 
about  changing  patterns  in  methods  " 
of  production. 


The  average  individual  in  the 
graphic  arts  field  owes  it  to  his  vo¬ 
cation,  his  organization,  and  him¬ 
self  to  keep  pace  with  developments 
that  tend  to  stimulate  his  imagina¬ 
tion,  keep  him  alert  and  make  him 
conscious  of  the  romance  in  his 
work.  Foolish  and  senilizing  to  try 
to  block  the  oncoming  of  progress 
with  a  stubbornly  supported  but 
weak  framework  of  outmoded,  meth¬ 
ods.  Far  more  thrilling  and  ener¬ 
vating  it  is  to  help  give  speed  to  the 
vehicle  carrying  experiments  in  the 
making  of  faster  drying  inks,  faster 
producing  presses,  photo  composing 
processes,  and  the  many  possibili¬ 
ties  to  be  made  into  actualities  by 
the  increased  use  of  photography 
and  the  photo-electric  cell. 


.4  : 
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The  Twentieth  Century 
Encyclopedia  of  Printing 

"is  an  extremely  comprehensive  work  which  covers, 
in  a  practical  manner,  all  parts  of  the  trade.  I  have 
been  extremely  interested  to  read  it,"  so  writes  Cyril 
B.  Hanson,  Director,  W.  S.  Cowell,  Ltd.,  Ipswich. 

This  work  covers  the  subjects  of  Composing,  Typesetting,  Let¬ 
ter-press  Printing,  Binding,  Offset  end  Lithographic  Printing, 
Bronzing,  Embossing,  Bookmaking,  Specialty  Work,  Photoen¬ 
graving,  Electrotyping,  and  so  forth.  It  contains  a  glossary  of 
printing  terms;  304  illus.;  Is  well  printed  and  attractively  bound. 

Formerly  $10.00 

p-  5^00  M 

Price  J —  Now 

Send  check  or  money  order  with  order 

Graphic  Arts  Publishing  Co. 


608  SOUTH  DEARBORN  STREET 


CHICAGO 


j:i|-r  W  EN  t !  ETH  |C  EKlTp  RY^ ; 


'  '  i 

';0 


93 

r- 


iliM 


ARGAINS  in  CO 


MERICAN  TYPE  FOUND31 

BRANCHES  AND  SELLING  AGENTj|  t 


The  Complete  %ouse  Line^ 


anuary  and 
•ebruary 
)nly  ^ 


rear  wall,  spaced  to  picas,  afford  a 
simple  and  positive  adjustment.  The 
measure  is  easily  changed  to  nonpareils  by 
a  small  lever  beneath  the  clamp. 


MICROMETER  AND 


QUARTER- POINT  STICKS 

(Not  Shown) 

rill  prove  invaluable  for  run-arounds,  vari- 
3le  book  headings,  odd  point  initials, 
eadings  for  columnar  sheets,  or  wherever 
dd  measures  are  required. 


«OUSE 
NONPARCIL. 
.lUe*  STICK 
P*T£>lTI400»50 

MADE  BY 


PRESS  KNEE  BACK 


BEFORE  CLAnPING 


PERFECT  NEWS  STICK 

(Not  Shown) 

xurately  made  in  column  sizes,  12,  12V2 
id  13  picas. 


NONPARBIJI 


This  Stick  is  adjusted  quickly  H'icaj 
pins,  18  points  apart,  controllei  0 


It  is  furnished  in  two-inch  wid:  ph 


1 


RS  SALES  CORPORATIO 

twenty-five  principal  cities 


OSING  STICK 


How  to  order  at  the 
25%  Discount 

Get  in  touch  with  your  local  American 
Type  Founders  Branch  or  Selling  House. 
Specify  size  and  style  desired,  and  whether 
plain  or  stainless  steel.  If  you  have  no  account 
with  us,  money  order  or  instructions  to  Ship 
Parcel  Post,  C.  0.  D.,  must  accompany  order 


JOB  STICK 

A  sturdy  practical  stick 
r  of  long  service,  moderately 

priced.  This  stick  is  fitted  with  a 
steel  clamp,  braced  knee,  and  locks 
with  a  thumbscrew.  The  Yankee  Job  Stick 
is  not  graduated. 


RBiJOB  STICK 

dy  ti'icas  or  nonpareils  by  depressible 
■ollei  only  one  can  engage  at  a  time, 
widilinly;  plain  or  stainless  steel. 


IMPROVED  STANDARD 
JOB  STICK 

(Not  Shown) 

The  adoption  of  the  braced  knee  and  mod 
ern  manufacturing  methods  have  resultei 
in  a  greater  degree  of  accuracy,  strengtl 
and  rigidity. 

IMPROVED 
BUCKEYE  STICK 

(Not  Shown) 

This  is  an  improved  form  of  a  very  pop 
ular  stick. 
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(VUDITORIUM 

HOTEL  RATES 
Now  from  ^Iso 

Bust  think-you  can  now 
•  enjoy  the  comfort  and  lux¬ 
ury  cf  the  Auditorium  Hotel 
for  as  little  as^lsoa  day 
for  a  room  without  private 
bath  or  from  $2?®  a  day  with 
private  bath.  A  splendid 
location-  every  conven¬ 
ience  -  in  an  atmosphere 
of  luxury  at  low  cost 

Geo.  H.  Mink,  Mgr. 
MICHIGAN  AVE  AT  CONGRESS 

CHICAGO 


Tleuj 

Bookj- 


Book  on  Layout 
•'Printing  Design  and  Layout"  is 
a  new  book  written  by  Vincent 
Steer  and  published  by  Virtue  & 
Co.,  Ltd.,  19,  20,  21  Thavies  Inn, 
Holborn  Circus,  London,  E.C.I.  This 
is  a  very  attractively  printed  demy 
quarto  of  416  pages,  containing  300 
examples  and  diagrams.  This  work 
is  worthwhile  for  the  printer  and 
advertising  man  who  desires  to 
keep  in  line  with  the  latest  typo¬ 
graphical  developments,  and  with 
new  ideas  on  more  attractive  and 
efficient  style  in  layout. 

**Carton  Making* 

"Carton  Making"  by  J.  Homer 
Clark,  is  a  treatise  on  the  making 
of  paper  boxes,  envelopes,  and  so 
forth  on  a  cutting  and  creasing 
press.  It  is  an  81  page  book,  with 
interesting  and  instructive  chapters 
on  boxboard  materials,  the  machin¬ 
ery  and  tools  necessary  to  do  the 
work,  the  making  of  dies,  the  press- 
work,  the  gluing,  and  one  on  de¬ 
signs.  The  work  was. published  by 
The  Llano  Publications,  Newollano, 
Louisiana. 

Book  on  Processes 
"Processes  of  Graphic  Repro¬ 
duction  in  Printing"  by  Harold 
Curwen,  treats  of  the  various  re¬ 
productive  processes  used  in  mod¬ 
ern  printing.  It  is  helpful  to  those 
engaged  in  the  production  of  illus¬ 
trated  books,  catalogues,  and  adver¬ 
tisements.  It  is  published  by  the 
Oxford  University  Press,  114  Fifth 
Avenue,  New  York  City,  and  sells  at 
$3.75  a  copy. 


jm 
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WEPSCO  ALL  STEEL 
Composing  Room  Equipment 

Trjirv  Tod  Tvoe  Cabinets  Letter  Boards  Wood  Type  Cabinets 


Tracy  Top  Type  Cabinets 
Ad  Man  Type  Cabinets 
Newspaper  Ad  Cabinets 
Wall  Type  Cabinets 
Letter  Board  Cabinets 
Unit  Job  Racks 
Head  Letter  Cabinets 


Letter  Boards 
Chase  Racks 
Storage  Galleys 
Imposing  Tables 
Makeup  Tables 
Linotype  Banks 
Metal  Trucks 


Linotype  Magazine  Rack 


Wood  Type  Cabinets 
Galley  transfer  Trucks  ^ 
Cut  Storage  Cabinets 
Galley  Storage  Cabinets 
Intertype  Magazine  Racks 
Newspaper  Makeup  Tables 
Linotype  Magazine  Racks 


Write  for  free  catalog  show¬ 
ing  the  above  and  additional 
units  for  composing  rooms. 

We  also  design  and  manufac¬ 
ture  special  cabinets  and  steel 
furniture  to  meet  your  re¬ 
quirements. 

WEPSCO  STEEL 
PRODUCTS  CO. 

Builders  of  Steel  Com¬ 
posing  Room  Equipment 
2824-2900  Termont  Ave. 

BLUE  ISLAND,  ILL. 


PRE- INVENTORY  BARGAINS 

in  Quality  Equipment,  backed  by  our 

UNCONDITIONAL  WARRANTY  OF  SATISFACTION 

Miehle  Presses  irom  Pony  size  to  4/0  (46  x  62")  as  low  as  $590. 

Chandler  &  Price  12  x  18  Craftsman  with  Miller  Automatic  Feeder,  re¬ 
built,  complete  from  stem  to  stern,  including  motor,  new  Bingham 

rollers,  long  fountain,  counter,  etc . $575.00 

New  Series  10  x  15  Miller  Units,  rebuilt .  385.00 

Rebuilt  Latham  Stitcher,  2  sheets  to  %  inch .  150.00 

Six  refinished  Hamilton  double  tier  type  cabinets,  each  with  Tracy 

working  Tops  and  48  cases.  Each  complete .  95.00 

Golding  30"  hand  lever  cutter,  2  knives .  165.00 

Miller  Type-High  Planer  with  motor .  60.00 

M24  cylinder  with  suction  pile  feed,  casting  box,  Linotype,  extra  maga¬ 
zines  and  other  standard  items. 

Special:  New  Rouse  Job  Sticks  2S%  Off  Circular  on  request. 

TYPE  &  PRESS  of  ILLINOIS 

632  Sherman  St.,  Chicago 

Branch:  Film  Exchange  Bldg.,  Cleveland 
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IMPERIAL 

COMPOUND 


THE  PRESSROOM  DOCTOR 

Will  eliminate  crystalliiing,  offsetting, 
mottling,  picking,  etc. 

Will  improve  the  working  and  laying 
qualities  of  all  Inks. 

Will  help  to  make  metallic  inks  print. 
Unexcelled  for  three  and  four  color 
work. 

Will  make  any  Ink  print  sharp  and  clean. 
Is  not  greasy  and  will  work  on  lltho* 
graphic  presses. 

Introductory  Offer.  Send  $1.00  for  a 
large  can  of  Imperial  Compound.  Trial 
offer  good  for  30  days  only. 

IMFEBlAi.  COMPOUND 
Manufactured  only  by 

The  Charles  August  Corporation 

Makers  of  Fine  INKS  for  Bvery 
System  of  Printing 

418  Orleans  St.  CHICAGO,  IIX. 


BRACKETT  MACHINES 


Will  reinforce  end  sheets  and  sec¬ 
tions  with  tape,  tip  the  fly  leaf  to 
the  signature  and  deliver  by  fold¬ 
ing  to  single  page  size,  all  in  one 
operation.  Applies  tape  along  edge 
or  center  of  sheets  for  reinforcing, 
makes  hinges,  or  strips  any  class 
of  work  around  the  back. 

The  Brackett  Stripping 
Machine  Company 

608  S.  Dearborn  St.,  Chicago,  Illinoia 
28  W.  23d,  New  York  City 


•  COMMUNICATIONS  • 

Sets  Inquiries  from  India 

"One  of  our  recent  classified  ads  in  your  pub¬ 
lication  re  Deckle  Edge  Machinery  brought 
us  two  inquiries  from  India." 

P.  W.  Chapman 

The  Lester  &  Wasley  Co..  Inc 

Norwich.  Conn. 


GAM  Brings  Results 

"We  are  getting  better  results  from  advertis¬ 
ing  in  your  magazine  than  in  any  advertising 
paper  we  have  heretofore  used.  Are  certainly 
pleased  that  we  started  advertising  in  your 
Graphic  Arts  Monthly.** 

A.  L.  Cushman 
Cushman  Electric  Company 
Concord,  N.  H. 
e  e  • 


I 

I 


Has  Complaint  Against  GAM 

"I  have  a  real  complaint  to  make  against  the 
Graphic  Arts  Monthly.  It  is  so  popular  here 
in  the  plant  that  when  it  is  received  it  seems 
ages  before  the  copy  passes  through  the  other 
offices  and  reaches  me.  so  I  am  wondering 
if  you  could  not  put  me  on  your  free  list  for 
a  copy  all  my  own. 

I  am  saving  all  the  copies  that  I  can  get,  as 
I  think  your  publication  is  the  neatest  piece 
of  printing,  the  best  job  typographically,  and 
one  of  the  most  interesting  publications  edi¬ 
torially  that  I  have  ever  come  In  contact 
with." 

Smythe  H.  Lindsay,  Mng.  Editor 
The  Living  Church 
Milwaukee,  Wis. 

e  e  e 

Is  Helped  by  GAM 

Would  you  send  us  these  tests  you  refer  to 
in  the  enclosed  clipping  from  October  issue. 
The  writer  wants  to  take  this  opportunity  to 
thank  you  for  the  inspiration  and  help  of  your 
publication,  **Graphic  Arts  Monthly.** 

Too  often  we  take  these  good  things  that 
come  our  way  without  comment.  I  have  been 
acquiring  what  books  and  publications  that 
I  thought  would  help  me  to  better  understand 
paper,  printing,  etc.,  and  I  am  binding  up 
all  the  issues  of  The  Graphic  Arts  Monthly 
and  putting  them  in  my  little  library— -and 
as  one  of  the  most  important  reference  works 
which  I  have. 

I  can't  tell  you  without  seeming  to  blubber 
about  it  just  how  much  help  and  inspiration 
I  have  received  from  your  publication.  I 
class  it  as  the  best  one  I  receive,  although 
to  date  I  have  never  told  you  so. 

Ralph  Bunto 
Bunto  Printing  Co. 
Kalamazoo,  Mich. 
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Manufacturer  of 

DAVID  M.  RAPPORT.  Pros. 

PRINTERS 

OFFSET 

ROLLERS 

RUBBER 

LITHOGRAPH 

NEWSPAPER 

OFFSET 

BLANKETS 

NEWSPAPER 

HEADQUARTERS 

FOR 

QUALITY  INKS 

vSincTair  att6*VaTenttt5e  C[o- 

HOME  OFFICE: 

11-21  St.  Clair  Place  New  York  City 


BALTIMORE 

BOSTON 

CHICAGO 


BRANCH  OFFICES: 

DAYTON 
SAN  FRANCISCO 


PHILADELPHIA 
LOS  ANGELES 
JACKSONVILLE 
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First  Principles  in 
Advertising  Layout 

(Continued  from  page  17) 

of  the  times.  In  short  by  what  is  or 
isn’t  “being  done”. 

Balance  is  equilibrium.  To  bring 
to  an  equipoise;  hence  to  poise  or 
arrange  opposite  masses  so  that 
they  neutralize  each  other.  The 
mathematical  balance  of  power 
maintained  in  nature,  and  Euro¬ 
pean  politics,  and  advertising. 
Archimedes’  fulcrum  and  the  see¬ 
saw  of  childhood  are  graphic  exam¬ 
ples  of  balance. 

Contrast  —  the  placement  of  op¬ 
posites  side  by  side  or  in  juxtapo¬ 
sition,  such  as  black  against  white, 
heavy  against  light,  thick  against 
thin. 

Variety  —  differences  in  shape, 
color,  technique.  The  antidote  for 
monotony. 

Have  these  principles  in  their  ap¬ 
plication  to  advertising  a  practical 
purpose?  Do  they  help  sell  goods? 
Yes,  and  yes. 

Unity  in  structure  keeps  the  read¬ 
er’s  eye  from  getting  jumpy.  It  con¬ 
centrates  his  interest. 

Rhythm  appeals  to  the  innate  hu¬ 
man  sense  of  rh3d;hm,  making  a 
pleasing  impression.  Because  the 
impression  pleases  the  reader  turns 
the  page  less  hurriedly. 

Pattern  stimulates  the  reader’s 
imagination  —  his  own  dominant  or 
active  creative  faculties;  more  in¬ 
terest,  more  attention,  more  lasting 
impression. 

Harmony  satisfies  the  desire  for 
things  as  they  should  be.  Everybody 
feels  this  fitness  of  things  or  its  ab¬ 
sence.  But  some  cannot  tell  you 
what  it  is  they  like  or  dislike  when 
they  look  at  an  advertisement. 

Balance  is  contagious.  An  adver¬ 
tisement  in  proper  equilibria 
keeps  the  reader’s  mind  in  a  like 


The  New  Craftsman  26^ 
Lever  Paper  CuUer 

Modem  in  design,  built  to  today’s  best 
engineering  standards,  with  nineteen 
special  features  to  give  you  more  accu¬ 
rate  cutting  plus  easier  and  faster  opera¬ 
tion.  See  it  on  display  at  the C&P  branch 
or  at  your  C&P  dealer’s  showroom. 

The  Chandler  6*  Price  Company 
Cleveland, 


Write  for 
description 
and  specU 
fications 


It*s  Unconditionally 
Guaranteed! 

CROMWELL  TYMPAN 


There’s  never  any  doubt  of  quality 
or  performance  when  you  order 
Cromwell  Tympan.  A  positive 
warranty  assures  strength,  uni¬ 
formity,  and  oil  and  moisture  re¬ 
sistance.  See  your  paper  merchant 
today. 


CROMWELL 

SPECIAL  ^^^^PREPABED 

l^panjrl^l^Paper 


4801-21 
S.  Whipple 
Street 

Chicago,  Ill. 


The  Cromweli^ 
Paper  Company 
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The  Good  Workman 

Likes  Good  Tools 

The  printer  who  wishes  to  be  of  worthwhile 
assistance  to  his  advertiser-customer  should 
study 

Direct  Advertising  and 
the  Printer 

By  Albert  Highton 


Replete  with  many  ideas  for  the  creation 
and  production  of  advertising  pieces 

Send  your  check  or  money  order  today  for  immediate  delivery 

phic  Arts  Publishina  Company  “®cmcAsc)"^*‘ 
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state,  or  induces  mental  poise  when 
it  is  absent. 

Contrast  reacts  similarly  to  pat¬ 
tern.  It  is  a  mental  goad  that  ani¬ 
mates  the  reader’s  interest. 

Variety  lessens  the  tendency  to 
tire.  Like  Pattern  and  Contrast,  it 
also  has  an  excitant  influence  on 
the  imagination. 

How  to  apply  these  potent  prin¬ 
ciples? 

How  to  arrive  at  a  happy  grouping 
of  message  and  “must”  units;  how 
to  turn  and  twist  and  “pet”  the  type, 
illustration,  logotype,  trade-mark, 
into  the  space  allotted;  how  to  at¬ 
tract  and  hold  the  eye,  emphasize 
the  essential  points  and  vitalize  the 
page;  the  combination  of  these 
hows  makes  up  the  task  of  the  lay¬ 
out  maker. 

It  is  a  fascinating  task,  and  an 
irksome  one  sometimes;  calling,  as 
it  does,  for  ever-varying  solutions 
of  ever-varying  problems. 

It  has  its  moments  of  disillusion¬ 
ment  and  despair,  too;  for  the  lay¬ 
out  man  is  seldom  accorded  the  un¬ 
trammeled  freedom  of  the  “art”  art¬ 
ist  —  he  must  achieve  beauty  under 
sometimes  harassing  limitations. 
What  is  more  important,  he  must 
combine  beauty  with  barter.  And 
this  is  the  trickiest  of  them  all — the 
undefined  principle  of  selling  goods. 


We  Solicit 
Your  Business 


Equipment  for  the 
Printer-Bookbinder-Box  Maker 


Presses  -  Cutters  -  Folders  -  Stitchers 


Berry  Drills — Potdevin  Gluers 
Wepsco  Composing:  Room  Equip. 
IDEAL  Stitchers  and  Bindery  Tracks 
Stitching:  Wire — Book  and  Box 
American  Chalk  Relief  Overlay 
Round  Corner  Cutters — Patent  Base 
Paper  Cutter  Knives — Steel  Chases 

BARGAINS — used  17x22"  Mentg:es  3- 
fold  Folder.  Anderson  Tape  Folders, 
26x38",  22x28"  and  32x32"  Parallel. 


I.  D.  HENNIGAN  CO. 

651-53  Fulton  Street  Chicag:o,  Ill. 


Super  Service 
"  Super  Quality 

kL^litones-zin& 

COLOR  PROCESS 
AND  BEND AT 


^  ,,  All  Phones 

Victory  3ail 


Printers  Advertise 
Holcombe-Blanton  Printery,  San 
Angelo,  Texas,  on  its  26th  anni¬ 
versary,  insert^  an  unusual  adver¬ 
tisement,  almost  a  page  in  space, 
in  the  San  Angelo  Morning  Times. 
The  copy  was  facetiously  worded, 
and  a  feature  of  the  advertisement 
was  the  stripping  in  of  the  faces  of 
Mr.  Holcombe  and  Mr.  Blanton  in 
zincs  depicting  tramps. 


S.  MICHIGAN  AVE, 


Take  ^^Guesswork'^  out  of 
^M^^^Forin  Composition 

pK|tn^|^3LJ|-«WELLSCROss  Rule 

FORM  MACHINE 

Rh  *  No  more  need  to  spend  costly  hours 

n  measuring  rule  lengths  with  questionable 

Slag  Tabular  Forms  are  made  easier,  quicker  and  more  economically  by 
the  Wells  Cross  Rule  Form  Machine  method.  Three  inches  of  slugs  for 
vertical  slots  used  in  tabular  forms  can  be  slotted  at  one  time.  A  low  rule 
is  also  used  in  place  of  expensive  brass  rule,  yet  making  a  rigid,  snug 
form  that  cannot  work  loose. 

Column  caliper — for  cutting  material  required  for  box  headings  or 
wherever  type  is  to  be  used.  Simple  adjustment  automatically  sets  the 
cutter  exact  size  of  box  head,  eliminating  any  guesswork  as  to  size  of 
material  needed.  No  waste,  no  spoilage.  Can  be  used  for  any  measurements. 

Write  for  more  complete  information  and  samples. 

WELLS  &  COMPANY 

S56  S.  CLARK  STREET  CHICAGO,  ILLINOIS 
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QUICK-WAY  PADDER 

CUTS  DOWN  COST— DOES  THE  JOB  BETTER 


Can  be  used  on  any  ordinary  binding  table,  stone  or 
bench,  quicker  than  the  old  fashioned  way  of  padding 
with  bricks,  pigs,  or  other  weights,  giving  the  pr(«>er 
pressure  necessary  for  good  padding. 

Quick-Way  Fadders  give  100%  service  in  the  simplest 
possible  way. 

No  Nuts,  Bolts  or  Screws,  Will  last  a  Lifetime. 
Quick-Way  Fadders  will  hold  from  one  pad  to  a  lift 
of  eighteen  inches. 

No  worry  about  a  high  lift  falling  over,  as  is  some¬ 
times  the  case  with  weights.  Quick-Way  insures  the 
proper  pressure  on  the  paper,  preventing  the  cement 
from  running  back  from  the  edge. 

Quick-Way  Fadders  Insure  speed  in  your  bindery  de¬ 
partment  and  are  placed  in  plants  where  good  printing 
is  considered.  Tou  will  be  delighted  with  the  Quick- 
Way  Fadder — ^Why  not  place  your  order  now? 
Postage  prepaid  if  money  order  or  check 
accompanies  order 

A  complete  set  $3.85 

National  Distributors: 


Allied  Printing  &  Binding 
Machinery,  Inc. 

1975  E.  65tli  St.  at  Euclid  Avo.,  Cleveland,  O. 

America’s  Complete  Printers  and  Binders  Supply  House 
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I  FRANKLIN'S  | 

Calendar  and  Almanac 

CATALOG 

This  catalog  is  the  most  extensive 
ever  published  during  the  73  years 
of  publication— it’s  just  chuck  full 
of  attractive  styles  and  designs  to 
fit  any  calendar  requirement,  con¬ 
sisting  of 

Pad  Plates  Yearly  Plates 
Almanac  Plates 

This  catalog  is  too  expensive  to 
send  free  for  the  asking,  that  is  why 
we  ask  you  to  send  25c,  which  will 
be  credited  to  you  on  receipt  of 
your  first  order.  Send  for  it  today ! 

The  Franklin  Company 
808  W.  Van  Buren  St.,  Chicago,  III. 
Phone  Haymarkot  lOOO 


All  The  Comforts  of 
Home  May  be  Found  at 

THE  BROZTELL 

A  DISTINCTIVE  HOTEL 

IT  IS  easily  accessible  to  shopping 
and  theatrical  centers,  churches, 
libraries,  parks  and  transporta¬ 
tion  lines. 

LADIES  TRAVELING  without 
escort  will  appreciate  the  atmos¬ 
phere  of  security  and  rest  it  offers. 
EVERY  ROOM  with  tub  and 
shower. 

Room  with  Bath  $1.50 

HOTEL  BROZTELL 

FIFTH  AVENUE  8C  27th  ST.,  N.  Y. 
J.  Sugarman,  Manager 


January  ^ 

The  Printing  Sales- 
man  with  Spot  Ideas 

(Continued  from  page  8) 

around,  give  them  the  necessary 
selling  help  and  turn  them  loose  on 
prospects  and  customers  alike  to 
use  their  special  abilities  profitably. 

A  salesman  who  has  the  gift  of 
shifting  chats  with  customers  and 
prospects  so  that  they  will  reveal 
printing  needs  is  a  valuable  asset 
to  any  job  shop.  Combined  with 
originality,  a  rapidly  working  min^  | 
and  the  ability  to  visualize,  he  can  I 
scarcely  fail  to  get  results  for  him-  | 
self  Eind  his  house. 

Such  interviews  are  always  more 
interesting  and  agreeable  to  the 
customer.  Talk  alone  will  not  sell 
printing.  Illustrated  ideas  are  al¬ 
ways  more  interesting  than  ideas  1 
verbally  expressed.  The  salesman  { 
competent  to  visualize  conveys  the 
impression  to  the  customer  that  he 
is  working  constructively  in  his  l 
interests. 

Pbotoen^iraviiig 

Questions 

(Continued  from  page  24) 

A  second  and  very  drastic  bite  is  i 
then  given  the  plate,  usually  with 
the  provision  of  more  than  sufficient 
depth.  If  the  ensuing  “shoulder” 
to  the  dot’s  side  proves  objection¬ 
able,  the  ink  and  powder  can  be 
removed  with  turpentine,  and  the 
plate  then  again  subjected  to  a 
“cleaning  bite”  to  partially  remove 
this  shoulder  and  create  a  pyra¬ 
mided  dot,  which  is  very  convenient 
for  stereotyping. 

It  is  also  entirely  possible  to  per¬ 
form  certain  broad  reetching  of  the 
cold  enamel  image  by  brushing 
fairly  strong  nitric  acid  solution 
over  any  areas  where  a  reduction 
of  dot  size  is  desired  to  add  contrast 
and  vigor  to  the  illustration. 
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^  Goini  A£*er 
More  Ghravy 

(Continued  from  page  12) 

oK&teT  than  blanket  circulation 
Sat  it  will  do  us  little  good  to  talk 
of  cold  circulation  figures.  They 
should  be  mentioned  —  sworn  to  if 
agencies  are  to  believe  them.  (Most 
agencies  discount  plain  publishers* 
statements  at  least  50%.) 

ITie  main  thing  is  to  SELL  OUR 
market.  Instead  of  saying  “The 
News  has  a  sworn  circulation  of 
2,465  in  Podunk  county,”  let’s  draw 
a  picture  of  the  farmers  and  other 
residents  of  the  country;  their 
needs,  their  buying  power,  their  in¬ 
come-last  but  not  least,  their 
faith  in  our  paper. 

Something  like  this,  perhaps: 
“This  year  the  Jones,  out  by  Hard¬ 
scrabble,  will  buy  their  first  new  car 
In  six  years;  they  will  buy  other 
things  they  have  needed  for  a  long 
time. 

“No  oil  or  gold  has  been  discov¬ 
ered  on  the  Jones  place,  but  the 
great  United  States  government 
has  recognized  the  value  of  such 
folks  as  the  Jones,  and  in  1934 
paid  to  them  and  their  neighbors 
in  Podunk  county,  $89,764.32  in  ad¬ 
dition  to  helping  them  get  better 
prices  for  their  stuff. 

“In  1935,  Uncle  Sam  will  again 
deal  liberally  with  the  Jones. 
They  paid  their  debts  with  the  last 
money  they  got  from  him;  from 
now  on,  they’re  going  to  be  BUY¬ 
ERS— and  how! 

“The  Jones  and  2,464  other  rural 
families  of  Podunk  county  look  on 
the  News  as  an  intimate  friend  of 
the  family.  It  stood  by  them  when 
they  had  to  swap  turnips  for  sub¬ 
scriptions,  and  is  closer  to  their 
hearts  than  any  other  publication.” 
Etc.,  etc. 

This  direct  solicitation,  repeated 
regularly,  will  bring  results.  The 


STEREOQUIP^ 

YOUR 
^  PLANT 
WITH 


No  ^ 
Experience 
Necessary 


RELIABLE  MAT  MOLDING 
AND  CASTING  UNIT 

As  accessible  as  your  proof  press.  A 
mat  can  be  made  in  a  few  minutes'  time. 
As  many  stereotypes  can  be  made  from 
it  as  desired. 

—MATS  ARE  EASILY  FILED— 


ELIMINATE 

STANDING 

FORMS 


DUPLICATE 

CUTS 


RUN  MORE 
THAN  ONE 
UP 


CUT  I  -W 

COMPOSITION  I  I 

COSTS  •  I 

TERMS  TO  FIT  YOUR  PURSE 
Write  for  details. 


—  Hanufactursd  by— 

STEREOTYPE  EQUIPMENT  CO. 

3628-30  Lincoln  Avo.  CHICAGO 

P01LMBI.LT  PRINTBM  MAT  PAPBR  SUPPLY  CO. 

COATED  MATS  — COMPLETE  SUPPLIES 
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Anderson 
Trucks 

for 

Pressroom 
and 

Bindery 

Save 
Space, 

Time  and 
Labor 

Rapid  Transit  in  Print  Shops 

Continuous  motion  with  little 
hand  labor.  Send  for  circular. 

C.  F.  ANDERSON  &  CO. 

Folding  Machines — Banding  Presses 
3229  Calumet  Avenue,  Chicago,  III. 


YOUR  CHOICE  OF 
E  N  CRAVINGS 
IS  EQUALLY  # 

/v  MnporUmt 

BLOMCREN^ BROS. CO.  ^lakmiOfNntimj Platen 

$12  SNfRMAN  STREET  ■  CHICAGO 


January  1 

more  rural  publishers  use  it,  the  I 
better  it  will  be  for  all.  i 

Various  stunts  may  also  be  em-  f 
ployed.  f 

One  publisher  makes  periodic  « 
surveys  for  certain  products,  select-  ' 
ing  those  he  believes  to  be  in  line  ^ 
for  national  advertising.  J 

He  uses  an  Bi^xll  sheet  headed  | 
“Merchandising  Survey,  conducted  I 
by  Blankville  Times”;  the  sheet  has  I 
a  blank  at  the  top  for  name  of  ; 
product  and  date  of  survey,  a  ' 
couple  of  lines  stating  that  the  in-  • 
formation  is  confidential,  then  ten 
or  more  blank  spaces  for  store 
sales  reports.  Store  names  are  not  « 
given,  but  are  numbered. 

The  relative  importance  in  the  ’ 
store  of  the  product  in  comparison 
with  those  of  competitors  (first, 
second  or  third  place)  is  shown, 
approximate  monthly  sales,  and 
any  remarks  the  store  owner  makes. 

He  gets  some  comments;  occa¬ 
sionally  they  are  caustic,  but  be¬ 
cause  he  is  unbiased  and  fair,  both 
dealer  and  advertiser  are  glad  to 
have  his  help  in  making  such  sur¬ 
veys.  Results  of  surveys  are  mailed  ^ 
to  manufacturer  or  distributors,  . 
and  advertising  agencies  handling 
the  accounts. 

Another  publisher  helps  the  , 
dealer  distribute  “dealer  helps”: 
booklets,  catalogs,  maps,  instruc¬ 
tion  sheets,  et  cetera. 

In  a  well  arranged  rack  in  his 
front  office  he  places  these  various 
pieces  of  printed  matter,  calling 
readers’  attention  to  the  service 
through  frequent  news  stories.  (In¬ 
cidentally,  he  urges  local  dealers  to 
have  their  names  imprinted  on  all 
company  literature  he  handles, 
which  brings  him  extra  job  rev¬ 
enue.)  i 

He  calls  his  file  a  “Library  of  ! 
Human  Needs”,  and  it  is  widely 
used.  People  know  the  paper  is  in-  | 
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!  dependent,  having  nothing  to  sell 
ttiat  is  advertised  in  the  rack.  They 
feel  free  to  ask  questions,  which 
the  publisher  endeavors  to  be  in 
position  to  answer.  They  take  the 
material  home  with  them  for 
study  and  comparison,  uninflu¬ 
enced  by  high  pressure  selling.  Be¬ 
cause  of  the  friendly,  helpful  atti¬ 
tude  of  the  publisher,  they  are  al¬ 
ready  half  sold  on  the  products 
whose  advertising  they  carry  away. 
This  stunt  helps  local  dealers, 
and  keeps  them  on  their  toes. 
“Heavy”  prospects  are  reported  to 
them  by  the  publisher  when 
thought  advisable,  and  the  dealers 
follow  them  up.  The  service  is  of¬ 
fered,  of  course,  only  to  users  of 
advertising  space  in  his  paper. 

Many  other  ways  of  going  after 
profitable  national  advertising  are 
being  devised  almost  daily  by  en¬ 
terprising  publishers,  but  the  main 
thing  is  to  go  after  it  and  keep  on 
going  after  it  —  remembering  al¬ 
ways  to  sell  the  field  and  its  poten¬ 
tialities. 

Gam’s 

Basmess  Review 

(Continued  from  page  14) 

United  Kingdom,  Canada,  South 
Africa,  Australia  and  India  pur¬ 
chased  37.4  per  cent  of  our  exports 
as  compared  with  35  per  cent  a  year 
ago.  Exports  to  the  United  King¬ 
dom  were  37.2  per  cent  larger  in 
value  than  1933.  Sales  to  Canada 
were  up  54.6  per  cent,  145.1  per  cent 
in  South  Africa,  84.7  per  cent  to 
Australia,  61.1  to  India,  66.3  to  New 
Zealand,  116.9  to  the  Irish  Free 
State  and  84.1  to  Malaya. 

Industry  has  been  given  further 
r^urance  of  better  re-organiza¬ 
tion  of  the  NRA  by  reports  that  the 
E  Administration  has  begun  to  weed 
I  wt  certain  code  provisions  impos- 
Nble  of  enforcement.  The  impres- 


25-40%  NET 

Profit  Selling  Labels 


Sim>  FOB 
FBBB  BOOK 


PRINTERS — Here  is  an  oppor¬ 
tunity  to  earn  25-40%  clear 
profit  (NET)  selling  Ever  Ready 
Label  jobs.  Think  of  it  —  you 
don’t  have  the  bother  of  running 
any  label  jobs,  or  of  handling  gum¬ 
med  paper.  Ever  Ready  is  equipp^ 
to  do  ALL  the  work  for  you  .  .  . 
and  that  means  printing  the  job  as 
well  as  delivering  it  if  you  wish. 

Send  for  Ever  Ready’s  “Hand-Y- 
Book  of  Labels,”  a  48  page  book 
containing  42  7  workable  ideas 
.  .  .  easy  to  sell  to  your  custom¬ 
ers,  and  economical  to  produce  I 
Our  printers’  discount  tells  you  ex¬ 
actly  how  Ever  Ready  places  3rou 
in  a  position  to  meet  all  competi¬ 
tion  and  make  a  handsome  profit 
as  well. 

Write  at  once  to 

EVER  READY - 1 1 

LABEL  CORP. 

140-148  Bast  26th  Street.  New  York 
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No  Other  Composing  Machine  Motor 
has  all  of  those  Advantages  .  .  . 

CUSHMAN  OFFSET  MOTOR 

The  Cushman  Offset  Motor  has 
these  excluave  features: 

1.  It  asvet  35  to  50%  on  current. 

2.  Iti  sinlon  can  be  removed  by  taking  out 
throe  cap  screws. 

S.  It  ean  be  installed  in  10  minutes. 

**  [J®®‘**|j**^’*  attention. 

We  suggest  that  you  let  us  send 
you  a  Cushman  Offset  Motor  on 

Ifotors  are  furnished  for  DC  and 
A.C  In  all  voltages  and  phases. 

CUSHMAN  ELECTRIC  COMPANY 

69  SOUTH  MAIN  STi  CONCORD.  N.  H. 


Sion  is  wide-spread,  and  supported 
by  the  evidence,  that  the  NRA  is 
rapidly  cleaning  its  house  before 
Congress  convenes  in  order  to  ob¬ 
tain  business  support  and  at  the 
same  time  be  able  to  present  a  good 
record  to  members  of  Congress.  The 
Administration  has  also  stepped 
forward  in  forcing  compliance  on 
certain  other  provisions. 


MEacliuie  Composi- 
tion  Problems 

(Continued  from  page  20) 

Machines  in  use  many  years  with 
this  device  have  shown  very  little 
wear. 

Obviously,  the  first  requirement 
to  eliminate  this  mechanical 
tragedy  is  regular  and  frequent  oil¬ 
ing,  and  the  use  of  every  agency 
which  will  as  nearly  as  possible 
create  a  state  of  constant  uniform 
lubrication  of  the  contacting  sur¬ 
faces. 

The  most  satisfactory  solution  for 
restoring  the  pot  pump  lever  to  its 
original  position  is  the  over-size 
cam  roll,  about  %  inch  larger  in 
diameter  than  the  original.  It  is 
made  for  this  purpose,  and  easily 
substituted.  This  makes  it  unneces¬ 
sary  to  whittle  away  other  parts 
that  are  not  primarily  at  fault. 

We  cannot  over-emphasize  the 
importance  of  this  problem  in  ma¬ 
chine  upkeep.  It  justifies  and  de¬ 
mands  the  thoughtful  consideration 
of  every  machinist  and  operator, 
and  the  replacement  of  this  large 
cam  assembly  is  a  matter  of  serious 
financial  concern  to  the  manage¬ 
ment. 


MEGiLL’S 

GAUGE  PINS 

The  Spring  Tongue  Gauge  Pin 
(Registered  U.  S.  Pat,  O0.) 


Price  ^1.80  doz.  50c  set  of  3 
Holds  secnrely  Best  Oanre 
Pin  made. 

SOME  OF  OUB  OTHER  DEYICES 
Antomatic  Side  Oanire  $6.00  ea. 

Gripper  Finirers  60c  ea. 

Gripper  Cross  Bars  $1.7S  A  $2.00  ea. 
Doable  Grip  CHinae  $1.76  set 

Extension  Feed  Guide  $1.76  set 

Orlfinfd  Ste^  Gauare  Pin  76o  doa. 

Flexible  Gause  Pin  76o  doa. 

Complete  Circular  on  request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  T. 


The  illustration  used  on  the  front  cover  of 
this  issue  is  through  the  kindness  of  Miehle 
Printing  Press  &  Manufacturing  Co.,  Chi¬ 
cago.  Articles  and  news  notes  in  this  issue 
have  been  set  in  7  pt.  Ionic  on  8  pt.  body. 
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i  Composing  Room 
I  Problems 

(Continued  from  page  22) 

the  ally  he  has  in  the  photo-en- 
graver— at  least  not  to  the  extent 
he  should.  Possibly  this  lack 
of  appreciation  on  the  part  of  the 
>  printer  may  be  to  some  extent  re- 
sponkwe  for  the  strides  made  re- 
f  hi  offset  lithography  at  the 
’  expense  of  the  purely  letterpress 
printer.  Only  too  often  we  see  the 
printer  doing  work  typographically 
which  by  all  rights  should  be  han¬ 
dled  jointly  by  the  photo-engraver 
and  the  printer.  Of  course,  it  is  good 
business  to  “keep  the  work  in  the 
shop”  instead  of  sending  any  more 
out  than  has  to  be  done.  But  the  net 
cost  should  be  carefully  weighed 
and  adjusted  in  instances  of  this 
sort,  so  that  when  there  is  a  repeat 
order  it  will  not  go  to  some  other 
printer  who  does  realize  that  cer¬ 
tain  operations  are  best  handled  by 
photography  instead  of  typography. 
The  various  allied  trades  co-operate 
best  when  the  members  of  these 
trades  understand  the  capabilities 
of  each  of  their  other  allies. 


‘^irepboto” 

(Continued  from  page  10) 

to  transmit  a  picture  of  maximum 
size— 11x17  inches. 

The  machine  shuts  off  automatic¬ 
ally  upon  completion  of  the  trans¬ 
mission.  The  exposed  film  is  then 
taken  into  the  dark  room  and  de¬ 
veloped,  and  after  the  print  is  made 
the  latter  is  used  as  “copy”  for  a 
halftone  in  the  usual  way  for  final 
reproduction  in  each  newspaper. 

It  will  be  seen  that  the  wire 
"hook-up”  for  pictures  is  following 
in  the  footsteps  of  the  telegraphic 
hook-up  for  news  used  since  the 
formation  of  the  Associated  Press. 


DELAYS 

ARE  DANGEROUS 


PROTECT  YOUR  PROFITS 
WITH  A  CHALLENGE 
TYPE-HIGH  UNIT 

Those  llttle  last-mlnute  jobs  of 
type-highing  and  routing  —  do 
them  quickly  and  easily  in  your  own 
shop  with  a  Challenge  Type-High 
Unit  and  Router  .  .  .  With  this 
low-cost  outfit  you  can  plane  down 
wood  mounted  half-tones,  electros, 
etc.  to  any  desired  height,  or  you  can 
use  the  base  as  a  router  vise  for  type- 
high  or  11 -pt.  cuts  or  the  router  can 
be  removed  and  used  on  forms  locked 
up  on  the  press  bed  .  .  .  Router  is  also 
sold  separately.  Think  how  much 
time  you  could  save — "Write  now!” 


THE  CHALLENGE 
MACHINERY  CO. 

GRAND  HAVEN,  MICHIGAN 


CHICAGO 


NEW  YORK 
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GENERAL  ^ 
REPAIRING  W 

LINOTYPE  -  INTERTYPE 
PARTS 

WILLIAM  REID  COMPANY 

Est.  1912 

5S7  So.  LaSalle  St.,  Chicago 


Paliner*s  No.  50 

Quick  Drying  Halftone  Black 

Cuts  Pressroom  costs  and  speeds  up 
production.  Sets  instantly  and  dries 
hard  in  two  hours  on  paper.  Does 
not  dry  on  press.  Printed  sample 
furnished  upon  request. 

HOMEB  W.  PALMER  A  COMPANY 
1819  Carroll  Are.  Cbicaso,  Ill. 


THE  WORLD'S  GREATEST 
BUSINESS  CARD  SALESMAN 

Automatic  Pull -Tab 
Card  Case  made  of 
Oenuine  Leather  In 
Black  or  Tan. 

Will  Imprint  your 
firm  name  in  Quanti¬ 
ties  of  60  and  up. 
With  trial  order  will  MOd 
Leather  Pocketbook  or 
Drivers  License  Key  Kase. 
Send  16c  in  stamps 
for  sample. 

BOSEFELT  SALES  BUILDERS,  Inc. 
M  &  M  Bids.,  Milwaukee,  Wis. 


%iAy\/onFfS£L%<^ 


Eliminates  Slip  Sheeting 

You  will  never  have  to  slip  sheet  again  or 
stop  your  presses  to  thin  or  doctor  inks  to 
prevent  ink  offset  or  smudging  ...  if  your 
presses  are  equipped  with  the  Paasche  "No 
Offset"  Process.  It  saves  hours  of  press  time. 
Insures  the  finest  work. 

Send  for  free  book  fully  Illustrating  this 
remarkable  improvement. 

PAASCHE  AIRBRUSH  CO. 
1911-Sl  Diversey  Parkway,  Chicago 


Paper  Problems 

(Continued  from  page  26) 

would  tell  him  what  paper  it  was, 
in  case  there  wasn’t  quite  enough 
for  the  job.  It  would  tell  him  the 
size  of  either  the  trimming  or  the 
left-over  paper,  and  the  sample,  it¬ 
self,  would  show  him  the  character 
of  the  paper. 

Trouble  with  Cardboard 


QWe  are  enclosing  a  sample  of  ■ 

•  hoard  that  has  been  printed 
with  a  blue  colored  ink.  This  ink, 
as  well  as  others  of  the  same  gen¬ 
eral  character^  tends  to  harden  the 
surface  of  the  board  causing  it  to 
crack. 

Will  you  please  advise  whether  ^ 
there  is  any  remedy  for  this  as  the 
ink  man  blames  the  hoard  and  quite  '1 
naturally  the  board  builder  blames 
the  ink.  ^ 

Is  there  anything  published  per- 
taining  to  the  printing  of  boxboard 
that  sets  forth  the  good  and  bad  | 
points  of  all  materials  concerned? 

We  have  seen  some  very  fine  3 
quality  of  board  made  up  in  cartons 
which  seem  to  act  the  same  way. 

Any  information  or  suggestions 
you  can  make  will  be  very  much  i 
appreciated.  —  Crichton,  Ala.  ' 


From  a  careful  consideration 
of  the  points  brought  up  in 
your  letter  and  the  sample  enclosed, 
our  first  comment  would  be  that  as 
a  paper  for  a  carton,  the  thickness 
of  this  cardboard  is  considerably 
more  than  it  should  be  in  order  to 
get  satisfactory  folding  results.  Any  i 
cardboard  in  this  weight,  which  is 
well  over  .30,  would  fold  less  satis-  j 
factorily  than  a  lighter  weight  and 
this  would  be  a  severe  test  no  mat-  < 
ter  what  quality  of  board  were  used  ^ 
in  this  thickness. 

The  ink,  in  our  opinion,  has  noth¬ 
ing  to  do  with  the  folding  quality  of 
the  cardboard  inasmuch  as  this  j 
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tion  given  to  the  mechanics  of 
scoring,  including  the  depth  as  well 
as  the  width,  would  probably  help 
somewhat  and,  of  course,  moisture 
conditioning  of  these  die  cut  cards 
before  folding  would  add  to  their 
ability  to  fold  well. 

The  liner  is  rather  weak,  espe¬ 
cially  for  this  thickness,  and  it  ap¬ 
pears  to  us  that  the  fibres  for  the 
middle  are  too  short,  although  the 
longer  fibre  would  perhaps  cause  a 
good  deal  of  difficulty  against  the 
grain.  From  your  point  of  view,  I 
think  the  liner  is  the  weakest  point 
in  the  structure  of  the  board. 

We  would  suggest  that  you  recom¬ 
mend  to  your  customer  that  a  much 
lighter  board  be  used  and  that  trials 
be  made  with  different  depth  and 
widths  of  scoring  to  find  the  satis¬ 
factory  point  both  in  mechanical 
handling  and  in  weight  of  board. 

We  know  of  nothing  published 
that  bears  directly  on  this  subject. 


dh  sLJa  LETTER 
THAT  SPEAKS 
FOR  ITSELF 


Complete  satisfaction — flexibility  .  .  . 
economy  .  .  .  low  maintenance  .  .  . 
cooperation  .  .  .  and  dependability 
are  expressed  in  this  splendid  letter 
from  Manx  Corporation,  Chicago,  Illi¬ 
nois.  What  more  can  be  said  for  genu¬ 
ine  PMC  Metal  Bases  than  they  meas¬ 
ure  up  to  the  most  critical  requirements 
of  printers  who  —  appreciating  the 
value  of  speedy  lock-up  .  .  .  perfect 
register  .  .  .  and  maximum  press  room 
efficiency  —  are  specifying  genuine 
PMC  Metal  Bases  consistently.  Write 
for  catalog  and  prices. 


Prmtmg  Problems 

(Continued  from  page  28) 

employed,  you  can  drop  one  of  the 
hangers. 

Hang  your  patched  up  sheet  on 
the  second  white  hanger  sheet,  so 
that  there  will  be  over  it:  one  white 
manila  sheet,  one  oiled  manila  and 
your  tympan  sheet. 

In  all  cases  I  would  attempt  to 
eliminate  makeready  on  its  own 
stock.  You  will  find  you  are  much 
better  off  using  a  sheet  the  same  as 
your  white  hanger  sheet,  regardless 
of  what  paper  is  to  be  employed  on 
the  job. 

If  you  will  follow  out  the  same 
procedure  on  the  other  two  presses 
you  will  find  you  are  getting  a  much 
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THIS  LIST  CONTAINS  ITEMS 
upon  which  we  are  prepared  to  quote  unusually 
low  prices  for  quick  acceptance.  Write  today 
without  deiay. 

I — Modei  B  Cieveland  Foiding  Machine  with 
32  page  and  letter  attachment. 

1—44"  Oswego  Automatic  Ciamp  Power  Cut* 
ter. 

I — No.  43  Babcock  Optimus  Press  with  Ex¬ 
tension  Deiivery  and  Dexter  Suction 
Feeder. 

1—42  em  Modei  C  Intertype. 

I — Monitor  Latham  Power  Punch  (8  heads). 

THE  M.  L  ABRAMS  COMPANY 

“Your  Suppiy  House" 

CHerry  i3IO  1639  Superior  Ave. 

Cieveiand,  Ohio 


PAUL  J.  BARNARD 
MFG.  CO. 

Manufacturer  of 

PRINTING  EQUIPMENT 

• 

1600  Junction  Avenue 
RACINE,  Wise. 

(Formerly  Automatic  Printing  Devices  Co.) 

Star  Line  Gauge 

Made  In  Brass  and  Stainless  Steel, 
graduated  to  Pica,  Nonpareil,  Agate 
and  Inches  by  16ths. 

SIZES:  6-in.,  12-in.,  18-in.  and  24-in. 

★  The  12-lnch  gauge 

has  76  picas,  175  ,00 

agates.  I^ce .  I 

Send  for  Price  List 

STAB  TOOL  WORKS 
Shuey  Building  SpiingOeld,  Ohio 


Covcrwcll 
Priniind  Inki/’ 

MANUFACTURED  BY 
J^artin  Driscoll  &  Co. 

CHICAGO 


firmer  and  harder  packing  for 
printing  on  bond  papers. 

However,  you  are  not  going  to  get 
the  proper  results  from  Linotype  or 
Monotype  if  it  is  used  too  long 
Electrotypes  will  be  considerably 
cheaper  than  re-setting  each  time 
the  job  comes  in. 

Rubber  Plates  on  a  Platen 

Q  Enclosing  sample  of  a  solid 
*  subject  made  of  a  rubber  plate 
which  I  attempted  to  print  on  a 
platen  press. 

The  samples  do  not  show  a  very 
good  result  and  it  is  my  contention 
that  the  work  should  be  done  on  a 
cylinder  press  to  improve  the 
product. 

Would  you  let  me  have  your  sug¬ 
gestions?  —  Bellingham,  Wash. 

A  Very  little  success  can  be 
•  achieyed  when  attempting  to 
print  rubber  plates  on  a  platen 
press.  Rubber  plates  are  designed 
primarily  for  cylinder  and  rotary 
work. 

If  your  press  is  an  old  one  you 
can  help  it  somewhat  by  placing  in 
the  side  of  your  chase,  bearers  on 
each  side  slightly  over  type  high 
and  packing  your  platen  inside 
these  bearers.  The  purpose  of  the 
bearers  is  to  take  out  the  slap  or 
lost  motion  so  that  excessive  pres¬ 
sure  is  not  exerted  on  the  rubber 
plate.  Excessive  pressure,  of  course, 
causes  a  squashy  appearance. 

You  undoubtedly  are  not  familiar 
with  the'  fact  that  when  printing 
with  a  rubber  plate  you  achieve  a 
perfect  vacuum  on  a  platen  press. 
On  a  cylinder  press  you  get  a  peel¬ 
ing  action  and  much  finer  printing 
and,  in  fact,  the  proper  printing 
from  rubber  plates  is  arrived  at. 
This  is  particularly  true  when 
printing  solids  such  as  you  show. 


.pug  same  difficulty  would  not  be 
fluite  as  apparent  in  printing  more 
Ln  forms.  So,  therefore,  your 
contention  of  doing  this  on  a 
cylinder  press,  is  a  correct  one. 


"Co/or*' 

The  Carter’s  Ink  Company,  Bos¬ 
ton,  has  recently  published  “Color 
written  and  illustrated  by  Grace 
Cornell  of  the  Metropolitan  Mu¬ 
seum  of  Fine  Arts,  New  York  City. 
The  work  was  written  and  published 
primarily  for  the  purpose  of  helping 
those  interested  in  design  and  color 
in  sign  writing,  lettering  and  poster 
art.  For  that  reason  it  deals  largely 
with  basic  principles.  However,  sev¬ 
eral  excellent  new  ideas  in  text  and 
illustration  are  presented. 

We  are  informed,  that  the  large 
number  of  individual  hues  and  the 
desire  for  sufficient  depth  of  color 
necessitated  the  running  of  the 
color  sheet  one  hundred  and  nine 
times  through  the  press.  'The  Stet¬ 
son  Press,  Boston,  in  printing  the 
book,  used  the  “Brush-Tone” 
process,  and  Carter’s  VelVet  Tem¬ 
pera  colors. 


The  Torch 

The  publishing  staff  of  “The 
Torch,"  the  official  publication  of 
the  Milwaukee  Advertising  Club, 
Milwaukee,  Wisconsin,  is  to  be  con¬ 
gratulated  on  an  excellent,  snappy 
production.  Prior  to  September, 
1934,  “The  Torch"  was  a  bi-weekly, 
4  page,  one-color  organ  with  but  a 
few  advertisers.  The  present  volun¬ 
tary  staff  stepped  the  publication 
up  to  ten  pages,  attractively  laid 
out  and  printed  in  three  colors. 
Editor  Roy  A.  Francke  reports  that 
The  Torch"  now  has  enough  ad¬ 
vertisers  to  have  put  the  publica¬ 
tion  on  a  self-sustaining  basis. 
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Handy  Font 
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mncKEnziEaHnRRisinc. 

659  FOLSOM  STREET,  SAN  FRANCISCO 

Enclosed  find  $ . for  which  send  me . 

M&H  Handy  Font  No.  38,  shown  above. 


Address.. 


City . . . State . 

We  now  have  an  attractive  folder  show¬ 
ing  41  of  these  M&H  Handy  Fonts  at 
$1.00  each,  postage  prepaid.  A  check 
mark  here  ( . )  will  bring  you  a  copy. 
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A,T.F,  in  Reorganization 
American  Type  Founders  was 
taken  out  of  bankruptcy  December 
11th,  1934,  by  a  joint  action  in  co¬ 
operation  with  creditors  committees. 

With  the  termination  of  the  two 
year  old  bankruptcy  action,  the 
Company  passed  into  reorganiza¬ 
tion  under  Federal  Court  super¬ 
vision  and  the  same  Trustees; 
Thomas  R.  Jones,  Frank  C.  Fergu¬ 
son  and  Charles  L.  Carrick. 

This  move  was  made  possible  by 
the  vastly  increased  business  the 
Company  has  experienced  under 
the  aggressive  management  it  has 
had  for  the  past  two  years.  Sub¬ 
stantial  sales  increases  accompa¬ 
nied  by  reduced  operating  expenses 
have  served  to  place  A.T.F.  on  a 
firm  financial  footing. 


Sleight’s  INKS  for 

PRINTING  AND  LITHOGRAPHING 


^  R  ■  I  ^  A  PROCESS  TREATED  INKS  prevent  offset  and  sticking 
O  Ifl  I  U  U  ODORLESS  INKS  for  Food  Wrappers,  etc. 

HIGH  LUSTRE  GOLD-ALUMINUM  INKS 
SPECIALTIES:  Wax  Compound,  Reducers,  Driers,  Type  and  Roller  Wash 


SLEIGHT  METALLIC  INK  COMPANIES,  INC. 

FACTORIES:  PHILADELPHIA  AND  CHICAGO 
BRANCHES:  NEW  YORK.  WASHTNCTON.  PITTSBURGH,  CINCINNATI.  MILWAUKEE 


Stevens  Demonstrates  Makatag 

Ralph  K.  Hoover,  vice-president 
of  the  Chas.  N.  Stevens  Co.,  112 
W.  Harrison  Street,  Chicago,  an¬ 
nounces  that  a  new  Makatag  Patch- 
Eyeleting  Machine  has  been  placed 
on  the  display  floor  of  the  Stevens 
Co.  for  demonstration  purposes. 

Out  of  town  visitors,  interested  in 
equipment  for  bindery  and  finishing 
work,  would  do  well  to  visit  the 
Stevens’  display  floors,  which  are 
among  the  finest  in  Chicago. 


Ruesch  Dies 

Jacob  G.  Ruesch,  president  of  the 
Ruesch  Printing  Machinery  Co., 
Milwaukee,  died  December  29.  He 
was  an  active  member  in  the  Mil- 
waukee-Racine  Club  of  Printing 
House  Craftsmen. 
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fiew  Router  and  Planer 
The  Hammond  Machinery  Build- 
ifs  Inc.,  1612  Douglas  Avenue, 
gaiamazoo,  Michigan,  have  just 
Iffought  out  a  new,  inexpensive 
Bench  Router  and  Type  High 
Planer,  known  as  the  No.  7  Router- 
b  mer. 

According  to  the  manufacturers, 
tliis  is  a  quality  unit  of  cast  iron 
ind  steel  construction.  A  few  of  the 
^ifications  follow :  The  motor  is 


oi  ^4  HP.  capacity  and  ball  bear¬ 
ing;  the  table  measures  13x13";  the 
motor  unit  raises  and  lowers  by 
means  of  a  foot  treadle;  the  ma¬ 
chine  is  suitable  for  shell  or  type 
high  material;  standard  equipment 
includes  a  supply  of  router  bits,  type 
high  gauge,  router  plate  with 
dmps  for  holding  materials  being 
routed  or  type  high  planed,  foot 
treadle  with  chain  and  clamps  for 
the  holding  of  both  shell  and  type 
high  plates. 

The  Hammond  Machinery  Build¬ 
ers  have  been  building  equipment 
of  this  type  for  years;  and  are 
known  as  the  makers  of  the  Trim- 
Osaw— MatMakir  and  EasyKaster. 

“Events  Illustrated** 

"Events  Illustrated,”  a  house  or¬ 
gan  published  by  Beaver  Engraving 
Co.,  Portland,  Oregon,  is  worthy 
of  commendation.  Three  of  the 
four  pages  are  filled  with  reproduc¬ 
tions  of  halftones. 


THE  NEW  MODEL  "W" 
CLEVELAND  FOLDER 

Will  fold  your  small  booklets,  drcu* 
lars,  greeting  cards  and  similar  wodt 
at  the  HIGHEST  SPEED  and 
LOWEST  COST. 

Takes  sheets  from  4x6"  to  14x20* 
and  makes  many  kinds  of  folds. 
Low  in  price  and  a  Real  Money 
Maker. 

Ask  for  new  Model  W  circular. 

DEXTER  FOLDER  COMPANY 

28  W.  23d  St.,  New  York,  N.  Y. 


—STOP  HUNTING— 

VERTlFILEyourcuts 

Find  Them  Instantly 

Simple 
Systematic 
Space 
Saving 
Storage. 
Sectional 
Steel. 

Less  in  Coat 
Than  a  Good 
Cut  Lost 

ANGLE  STEEL  EQUIPMENT  CO. 

32  S.  Clinton  St.,  CHICAGO 
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■  PENROSE’S 

ANNUAL 


THE  PROCESS  YEAR  BOOK  AND  RE¬ 
VIEW  OF  THE  GRAPHIC  ARTS.  1935 

This  book  contains  valuable  articles  on  the 
year’s  progress  in  photo-engraving  and  print¬ 
ing  methods,  with  beautiful  monotone  and 
full  color  reproductions  by  all  the  most  beau¬ 
tiful  processes  known. 

Price,  cloth,  $4.00.  Send  for  free  copy  of  our 
Monthly  Maga2ine,  “Snap  Shots” 


GEORGE  MURPHY,  Inc. 


57  E.  NINTH  STREET.  NEW  YORK 

THE  OLD  RELIABLE  sl^OCK  HOUSE 
Everything  Photographic  Established  1878 


Printers  who  know  use 


R.R.B.  Padding  Glue 


strong — Flexible — Free  Flowing 


The  standard  for  over  35  years.  Send 
40c  in  stamps  for  1  lb.  trial  and 
name  of  nearest  dealer. 


ROBT.  R.  BURRAGE 

18  Tandewater  St.  New  York 


GET  ACQUAINTED 


WITH  OUR  PRODUCTS— ALWAYS 
SOMETHING  NEW 

A  NEW  PERMANENT  LOW  FUSION 
RAISED  PRINTING  COMPOUND  THAT 
DOES  NOT  DETERIORATE  WITH  AGE 

$1.75  per  lb.  $1.50iUl{,« 

Regular  Permanent  Compounds 
25c  per  Ib.  less 

A  NEW  MODEL  AUTOMATIC  MACHINE 

Produces  Raised  Printing  Effects  as  fast  as 
ordinary  printing 
Complete  ready  to  run  $675.00 
A  Marvel  of  Blfflciency 
The  FAMOUS  “CAMEL  BACK”  GUM  and 
VARNISH  DRYING  MACHINES  —  GAS. 
STEAM.  DIRECT  or  INDIRECT  HEAT 
In  use  from  Coast  to  Coast  All  Siaes 

Write  for  Illustrated  descriptive  booklet  and 
Price  List  of  whatever  you  are 
most  interested  In. 

THE  EMBOSSOGRAPH  PROCESS  CO..  Ins. 
251  William  Street  New  York 


Packaging  Exposition 

The  Fifth  Annual  Packaging  Ex- 
position  and  Conference  of  the 
American  Management  Association 
will  be  held  March  5  to  8  at  the 
Palmer  House,  Chicago. 

Important  items  included  in  the 
common  problems  incident  to  pack¬ 
age  design,  production  and  use  will 
be  covered  in  conference  topics. 
One  of  the  items  will  be  that  of 
printing.  This  important  subject 
will  be  covered  in  a  Marketing  Day 
address,  titled  “Typography  and 
the  Package,”  to  be  delivered  by 
Gilbert  Farrar,  outstanding  artist 
and  designer  in  type,  tj^graiiic 
counsellor  for  the  American  Type 
Founders  Sales  Corporation  ^d 
director  of  typography  for  the 
Conde  Nast  Publications.  Mr. 
Farrar  is  the  designer  of  the  new 
certificates  which  will  be  given  tlto 
year  to  winners  of  the  American 
Management  Association  Packag¬ 
ing  Awards,  and  the  Irwin  D.  Wolf 
Trophy,  presented  in  connection 
with  the  packaging  exposition. 


Penrose* s  Annual 


When  William  Gamble  died, 
much  concern  was  expressed  at  the 
future  of  the  “Penroses*  Annual* 
which  he  had  been  editing  in  mas¬ 
terly  fashion  for  about  thirty  years. 
R.  B.  Fishenden,  M.Sc.  (Tech.), 
F.R.P.S.  completed  the  1934  volume. 
The  1935  volume  is  the  first,  how¬ 
ever,  in  which  Mr.  Fishenden  has 
had  a  free  hand;  and  his  creation 
should  reassure  all  admirers  of  the 
Annual.  He  has  done  a  very  com¬ 
mendable  bit  of  work. 

It  is  evident  from  a  brief  study 
of  the  book  that  Mr.  Fishenden 
has  used  excellent  judgment  in 
selecting  the  articles,  which  cover 
a  wide  field  in  graphic  arts.  In 
“The  Editor’s  Review,”  Mr.  Fishen¬ 
den  discusses  typography,  technical 
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nroeress,  photography,  type  com- 
Son,  color  in  newspapers,  color 
Jlndardization,  color  photography. 


engraving,  photo  offset, 
JJJo^avure,  duplication  processes, 
W  other  subjects. 

j  s  Mertle,  Photoengraving  De- 
[  aliment  editor  of  The  Graphic 
lu  Monthly,  is  present  with  an 
lirtide  on  “Projectional  Collotype.” 

Penrose's  Annual  is  published  by 


column  with  or 
without  melting  pot 


Ask  about  the 
^  American  Saw  too. 

American  Mfg.  Concern 

U.  S.  131  at  MCRR'l  Kalamazoo,  Mich. 


Geo.  Murphy,  Inc.,  57  East  9th 
Sfreet,  New  York  City. 

Goodrich  Elastotypes 

I  The  B.  F.  Goodrich  Company, 
iton,  Ohio,  announces  the  perfec- 
jtimof  a  new  flexible  printing  plate. 

'  The  new  product,  known  as  Good- 
lich  Elastotypes,  is  said  to  effect  an 
^ipreciable  reduction  in  make- 
ready  time;  facilitate  better  ink 
lewerage;  give  more  brilliant  and 
Buer  coloring  throughout  the  run; 
prevent  off -setting  and  premature 


For  tha  elimination  of  offset, 
picking,  sticking,  rubbing  off, 
crYstaflization  and  like  diffi¬ 
culties.  Used  and  endorsed 
leaders,  will  serve  you  well. 

INKWORK  PRODUCTS  CO. 

715  So.  Dearborn  St.  Chicago 


ipiate  wear.  Furthermore,  according 
itotbe  company,  ink  bills  will  be  con- 
[gderably  reduced  wherever  these 


STAMP  COLLECTORS 

Scarce  Hawaii!!!  Boiivia 
Triangie! 

Packet  of  unusual  stamps  containing  old 
Hawaii  and  scarce  Bolivia  triangle,  famous 
Money  Stamp  (printed  on  cardboard  and  also 
used  as.  currency  I ) ;  airmails  frenn  Mexico  and 
Paraguay:  Map,  Ship,  Animal,  Conimemora- 
tlve  Stamps,  etc.  No  Europe.  Only  10c  to 
approval  applicants!  DeSoto  Stamp  &  Coin 
Co.,  105  N.  Clark  St..  Chicago.  Dl. 


plates  are  used. 

I  Relief  from  Work-ups 

\  The  Rusticide  Products  Co., 
flevdand,  has  recently  developed  a 
Dtation,  known  as  No-Wurk-Up, 
leciflcally  compounded  for  the 
porpose  of  eliminating  work-ups  in 
the  type  forms.  The  product  acts  as 
1  “gripping”  agent  and,  according 
to  the  manufacturer,  is  inexpensive 
aid  easy  to  use. 

Miehle  Declares  Attitude 
In  a  booklet,  “We  Play  No  Fa~ 
wtfes,”  the  Miehle  Printing  Press 
tMfg.  Co.,  points  out  that  it  takes 
a  stand  as  to  competition  among 
srious  printing  processes. 


^WAPAKONCTA  t  OH  iO^ 


Wapakoneta  Alloy  Paper  Knives 

are  made  right,  tempered  right,  and 
ground  right.  For  longer  service  or¬ 
der  from 

TheWAPAKONETAMACHINECOMPANY 

WAPAKONETA,  OHIO 
In  Basiness  Since  1801 
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CHICA&dS 

GREATEST 


HOTEL 
VALUE 


In  the  heart  of  Chicago's 
Rialto  -  close  to  stores, 
offices  and  R.R.  Stations 

HOTEL 

SHERMAN 

1700  ROOMS 
1700  BATHS 


Tom 


Every  Room  as 
New  and  modern 
as  Next  Year 


'DR/VE\ 

Your  Car  ’ 
Right  into 
the  Hotel 
Sherman 

HOME  OF  THE  / 


COLLEGE 
INN 


Etching  Effect 

A  quick  method  of  getting  the 
effect  of  an  etching,  using  glass  in¬ 
stead  of  zinc  or  copper,  is  described 
in  a  recent  issue  of  PM,  a  new  and 
excellent  journal  for  advertising 
production  managers,  art  directors 
and  their  associates.  One  side  of 
the  glass  is  painted  with  white 
water  color  and  the  drawing  is 
etched  on  this  white  surface  with 
sharp,  pointed  tools — ordinary  etch¬ 
ing  tools,  a  needle,  or  a  sharp 
pointed  knife.  The  glass  with  the 
drawing  is  then  placed  upon  a  jet 
black  sheet  of  paper  making  the 
drawing  appear  through  the  glass 
as  an  etching.  A  specimen  drawing 
by  Harry  Johnson  illustrating  this 
method  is  reproduced  in  the  maga¬ 
zine. 

**Inky^s”  Card 

Below  is  reproduced  the  season’s 
greeting  card  used  by  “Inky”  Wm. 
Warren  McKim,  printers’  devil  at 
The  Steele  Print  Shop,  EUwood 
City,  Pennsylvania.  In  his  letter  to 


/uSt  a  diziy  Liik  or  two 

»Ayln3 

A  PrinT^r’a  Devi\  u;iSlKf  yon 

A  Arrry  Ctiriatmas 
anb 

A  l|a(i{iy  Krhi  Qrar 


us,  he  writes  ‘T  got  the  name 
‘Inky’  about  a  year  ago  from  a 
school  teacher,  a  lady,  to  whom  I 
deliver  proofs.  I  watch  and  run 
presses  and  when  I  am  sent  out  in 
a  hurry,  I  forget  to  wash  my  face. 
She  always  kidded  me  about  my 
dirty  face  even  though  it  was  clean 
once  or  twice  when  I  called  on  her. 
Now  nine  out  of  ten  people  call  me 
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I  ALL  PRICED  FOR  I 

IMMEDIATE 

SALE 

2  Cottrell  Presses  96  pages 
2  colors,  2  sides, 
complete  with  electrical 
equipment. 

Juengst  Gathering  Machine,  20 
Boxes. 

4  7-0  Miehle  Presses  comp, 
with  Cross  Feeders  and 
Extension  Deliveries. 

6  4-0  Miehle  Presses  comp, 
with  Cross  Feeders  and 
Extension  Deliveries. 

2  5-0  Special  Miehle  Presses, 
with  Extension  Deliveries. 

2  No.  4  Miehle  Units,  with 
Dexter  Suction  Feeders 
and  Extension  Deliveries. 

1  Kidder,  4  colors,  with  one 
back-up.  Will  print  from 
roll  and  rewind  or  deliver 
flat. 

1  Harris  2  Color  Offset  Press 
44x64  complete  with  elec¬ 
trical  equipment;  late  se¬ 
ries,  like  new;  now  running. 

12  Monotype  Keyboards  and 
Casters;  large  assortment 
of  Mats. 

A  large  line  of  Machinery  and 

Equipment  too  numerous  to  men¬ 
tion.  Tell  us  your  needs. 

WE  BUY  AND  SELL 

H.  WEINSTEIN 
MACHINERY  CO. 


46-50  Wooster  St. 


NEW  YORK 


ADVERTISING 

FOOD  CUTS  AND  MATS,  meats,  poultry, 
etc.,  spot  cuts  for  newspaper  and  handbill 
advertising.  Proof  sheets.  Kent  Carlin  Co., 
540  Burke  Bldg.,  Rochester,  N.  Y. _ 


ADVERTISING— HOME  STUDY 
THE  ADVERTISING  MINDED  PRINTER 
makes  the  most  money.  Send  name  and 
address  for  booklet  outlining  new  home 
study  course.  Hundreds  of  leading  printers 
and  prominent  advertising  men  have  gradu¬ 
ated  from  this  old  established  school.  Write 
today.  PAGE  DAVIS  SCHOOL  OF  ADVER¬ 
TISING,  3601  Michigan  Avenue,  Dept. 
222C,  Chicago. _ 

ADVERTISING  THERMOMETERS 
A  PROFITABLE  SIDE  line  for  printers — 
Selling  Advertising  Thermometers.  Big 
discounts.  Write  Dorfmann  Bros.,  33-12 
106th  St.,  Corona,  N.  Y. _ 

AIR  CONDITIONING 

HUMIDIFYING-COOLING— DEHUMIDIFYING 

write  for  illus.  pamphlet  entitled  “Air  Con¬ 
ditioning  and  Humidity  Control.”  B.  Offen 
&  Co.,  608  S.  Dearborn  St.,  Chicago. _ 

ART 

STOCK  CUT  CATALOG 

showing  thousands  of  ready  made  cuts;  it 
is  free;  write  today.  Cobb  Shinn,  40  Jack- 
son  Place,  Indianapolis. _ 

ART  CALENDARS 

1936  CALENDARS  for  printers  as  low  as 
$2.75  per  100,  with  pads  attached.  HENRY 
TIRRILL  &  CO.,  INC.,  2217  Lucas  Avenue, 
St.  Louis,  Missouri. _ _ 


BOOKBINDERS  EQUIPMENT 
MAKE  PUNCHES,  Dies,  Tabcutting  equip¬ 
ment,  perforator  dies,  etc.,  for  any  make 
machine.  Overhaul  and  rebuild  bookbinders 
machy.  P.  A.  Juul  Co.,  302  Sheldon  St.,  Chgo. 


BROADSIDE  SEALING  MACHINES 
THE  SPEEDISEALER  seals  9,000  pieces 
per  hour.  Murphy  Specialty  Co.,  212  So. 
Third  St.,  Milwaukee. 


_ BRONZING  MACHINES 

STRAIGHTLINE  BRONZER  hooks  onto  anT 
modern  printing  or  lithographic  press.  Send 
for  descriptive  circular.  C.  B.  Henschel 
Mfg.  Co.,  229  W.  Mineral  St,  Milwaukee. 

BUNDLE  TYING  MACHINES 
IMPROVED  Bunn-Cross-Tying  Machine  ties 
labels,  circulars.  Ten  day  trial.  Write  for 
information.  Bunn  Company,  7605  Vin- 
cennes  Avenue,  Chicago. _ 


BUSINESS  CARDS 


45c  PER  M  — Commencements,  Wed¬ 
dings,  from  90c  per  100  sets — Ford, 
Chevrolet,  Buick  emblems  engraved  on 
cards,  $1.75  per  M.  Samples  from  Spen¬ 
cer  Paper  Co.,  661  B’way,  Brooklyn, N.Y. 


BUSINESS  OPPORTUNITIES 
CARRY  our  paper  line  in  your  city;  small 
investment.  Address  Box  424,  Graphic 
Arts  Monthly. _ 

NORTH  DAKOTA  Newspaper  and  job  shop, 
linotype  equipped,  $2500  on  terms.  Address 
Box  4  20,  Graphic  Arts  Monthly. _ 


CALENDAR  PADS 

THE  SULLIVAN  PRINTING  WORKS  Com¬ 
pany,  1058  Gilbert  Avenue,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 
CALENDAR  PADS  IN  COLORS  to  harmon¬ 
ize.  Sample  Book  and  prices  on  request. 
THE  McCLEERY  CO.,  Washington,  Iowa. 


_ CALENDARS _ 

1936  CALENDARS  and  pads  for  printers. 
Samples  50c.  Robert  Maltz,  Towanda,  Pa. 


CARBON  INTERLEAVED  FORMS 
THE  ROTARY  PRINTING  CO.,  Norwalk, 
Ohio,  supplies  one-time-carbon  forms  to  the 
trade.  Address  Forms  Dept. 


WORLD  FAMOUS  SELF-LOCKING 
REG.  QUOIN— No  Springs 

Ask  Your  Dealer  for  RIEBE 
Outstanding  20tli  Century  Invention 
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CARD  FINISHERS 

S^ED  BORDERING,  gold,  silver  or 
Mlored  beveling,  paneling,  deckling,  die 
etc.  Write  for  price  lists  and  sam- 
DE  LUXE  CARD  FINISHERS,  1400 
6  Latrobe  Ave.,  Chicago.  Merr.  5041. 

CASTING  BOXES 

different  — NOT  "JUST  AN- 
OTHER”  Casting  Box.  Ask  about  New 
Himmond  EasyKaster.  Hammond  Mchy. 
jUrs.,  1612  Douglas.,  Kalamazoo,  Mich. 

CHALK  OVERLAY  PROCESS 


leading  printers  and  publications  now 
ue  Chalk  Relief  Overlays  for  all  halftone 
Btkeready.  Great  improvements  over  slow 
Lind-cut  overlay  methods.  Low  cost,  saves 
time.  Improves  quality.  Apply  on  company 
letterhead  for  free  instruction  book  and 
prices.  A.  M.  Collins  Mfg.  Co.,  226  Colum- 
bit  Ave,  Philadelphia,  Pa. _ 

"commencement  invitations 

COMMENCEMENT  INVITATIONS  and  other 
enpaved  stationery.  Samples  with  discount, 
to  printers.  Siegrist  Engraving  Co.,  Hayes 
Building,  Kansas  City,  Mo. _ 

COMMERCIAL  STOCK  CUTS 

BIG  BUSINESS  IS  COMING 
Are  you  ready  for  the  increase  of  business 
which  we  feel  has  already  arrived?  Our 
conMbution  to  “More  and  Better  Business” 
for  the  printer  is  a  Stock  Cut  Catalog 
ihowing  over  3,000  cuts  and  ruled  forms. 
Also  a  supplement  showing  borders  and 
calendar  plates.  It  is  FREE.  Write  to  Cali¬ 
fornia  Electrotype  Co.,  360  So.  Los  Angeles 
St.,  Los  Angeles,  Calif. 

FREE:  TYPEPS  (Catalog  of  Stock  Cuts), 
Art  and  Commercial  designs  on  Copper 


CUTTING  DIES 
For  Printing  Press  Work 
You  can  cut  Paper,  Cardboard,  Leather, 
Cork,  Rubber,  Fibreboard,  Thin  Wood, 
Celluloid,  etc.  on  your  own  presses 
with  usual  makeready  AND  PROFIT  I 
BATES  DIE-CUTTING  CO. 

ST.  PAUL,  MINN. 

DECKLE  EDGING  MACHINES 
BENCH  TYPE  MACHINE,  moderately 
priced.  Send  for  circular.  Lester  &  Wasley 
Co.,  Box  4X,  Norwich,  Conn. 


EASELS  AND  GUMMED  SEALS 
EASELS  FOR  WINDOW  AND  COUNTER 
cards.  Seals  in  var.  col.  for  sealing  folders, 
etc.  Send  for  prices.  WESTCOTT  PAPER 
PROD.  CO.,  1042  14th  St.,  Detroit _ 

ENGRAVERS 

WAX  ENGRAVINGS,  Finest  Quality-Econ¬ 
omy  in  ruled  forms  or  charts  W.  J.  Lewis, 
Inc.,  1213  W.  Third  St.,  Cleveland,  Ohio. 

EQUIPMENT  FOR  SALE 

PONY  MIEHLE  PRESS,  bed  size  26x34; 
No.  1  Miehle  bed  size  39x53;  14^x22 
N.S.  C&P  Press;  14x22  Colts  Press;  32" 
C&P  Cutter;  30"  Peerless  Lever  Cutter; 
No.  4  Boston  Stitcher;  Boston  Stapler;  12x 
18  Poco  Press,  other  size  cylinders,  Gordons 
and  miscellaneous  equipment.  Winters  Ma¬ 
chinery  Corporation,  414  S.  Clinton  Street, 
Chicago. 


NEW  FOUNDRY  TYPE  1/3  LIST  PRICE. 
52"  Dexter  Folder  $250;  Kelly,  Kluge, 
Miller,  C&P  presses;  Cutters,  type  cabinets; 
stitchers;  foot  &  power  punches.  A  B  (3 
MACHY.  WKS.,  566  Randolph,  Chicago. 
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SUPERIOR 
BOND  BLACK 


For  highest  grade  Bond  Papers 
Dries  like  a  rock — full  of  color 


Remit  with  order  and  we  will  send  2  lbs.  of 
this  Fine  Bond  Black  and  1  lb.  of  good 
Book  Black, 

3  pounds  for  $2.00 

VAVRA-FREY  INK  CO..  Inc. 

S12  Union  Park  Court,  Chicago,  III. 


EQUIPMENT  FOR  SALE 


HARRIS  E-G  CHURCH  ENVELOPE  Press 
Rebuilt  and  guaranteed.  Completely 
equipped  with  new  numbering  heads,  dating 
chains  and  slugs.  Reasonably  priced 
Konecky  Bros.,  Inc.,  21  East  4th  St..  N.  Y. 

MULTI-LITH  Offset  Press,  Baum  Folder 
32x44  Brown  Folder,  8x12  Peerless  Auto¬ 
matic,  10x15  New  Series  Miller,  Multi- 
Color  Press.  Cash  or  terms.  E.  G,  Ryan 
727  So.  Dearborn  St.,  Chicago.  ’ 

REBUILT  HARRIS  Automatic  Presses.  All 
models  and  sizes,  single  and  two  colors 
available.  Presses  converted  for  special¬ 
ties.  Several  sizes.  Offset  Presses  on  hand. 
Konecky  Bros.,  Inc.,  21  East  4th  St..  N.  Y. 


_ EQUIPMENT  FOR  SALE _ 

FOR  SALE:  4/0,  5/0  and  7/0  Miehles,  all 
fine  up-to-date  outfits;  10x15  C  &  P  and 
Golding  Jobbers;  14  %x22  New  Series  C  &  P; 
32"  Oswego  hand  clamp  Power  Cutter;  34" 
Acme  Power  Cutter;  44"  Seybold  and  50" 
Sheridan  “New  Model”  Cutters;  Monotype 
Material  Making  Machine;  Model  5  and  8 
Linotypes;  Proof  Presses;  Ludlow  Type 
Caster;  Model  B  Cleveland  Folder;  150 
Fonts  Wood  Type,  all  sizes,  please  specify 
sizes  wanted  when  requesting  proofs;  22x30 
National  Cutter  &  Greaser;  Harris  Offset 
Presses;  22x30  Fuchs  &  Lang  Offset  Prov¬ 
ing  Press;  Transfer  Presses,  all  sizes;  Grain¬ 
ing  Machines;  Hall  best  grade  Rubber  Offset 
Blankets;  Reconditioned  Holdfast  Hangers. 
“Every'thing  for  the  Printing,  Newspaper  or 
Litho^aphing  Plant.”  Send  for  our  current 
bulletin.  Thomas  W.  Hall  Company,  Stam¬ 
ford,  Conn. 


1 — SEYBOLD  CUTTER  38"  No.  3-Y-B,  No. 
1116  with  3  knives  and  2  H.P.  D.O.  motor. 
1 — Anderson  Folding  Machine  No.  721 — 
25x38,  with  D.C.  motor.  Hand  fed.  1 — 
Dexter  Folding  Machine  No.  6409,  8%xll 
to  28x42,  with  D.C.  motor  and  McCain 
Feeder.  1 — Dexter  Folding  Machine  No. 
5430,  12x16  to  26x40,  with  D.C.  motor 
and  McCain  Feeder.  1 — Burton  Peerless 
Rotary  Slot  Perforator  42"  wide,  with  8 
heads  and  crumping  head.  1 — Standing 
Press,  6  rods,  size  20x28".  1 — Berry  Round 
Hold  Drilling  Machine,  with  2  heads,  with 
1  H.P.  220  V.  D.C.  motor.  1 — Anderson 
Bundling  Machine.  1 — ^All  Iron  33"  Jacques 
Board  Shear.  1 — Foot  Power  Portland 
Punching  Machine.  Address  Box  No.  388, 
The  Graphic  Arts  Monthly. 


MDL.  B,  2-MAG.  INTERTYPE  for  sale 
cheap.  Good  running  condition.  F.O.B. 
Lincoln,  Neb.  Box  No.  425,  G.  A.  M. 

CASTING  BOXES,  SAWS,  SAW  TRIM¬ 
MERS,  routers  rebuilt.  Guaranteed.  All 
Makes.  WE  SAVE  YOU  MONEY.  Johnson 
Roller  Rack  Co.,  Dept.  E,  Kalamazoo,  Mich. 

OFFSET  PHOTOGRAPHIC,  photo  engrav- 
ing,  electrotyping,  stereotyping  equipment. 
Complete  plant  or  any  part.  Miles  Machin¬ 
ery  Co.,  482  W.  Broadway,  New  York  City. 

BARGAIN — Practically  new  74"  Cross  Con¬ 
tinuous  Feeder,  also  56"  Dexter  Suction 
Pile  Feeder,  and  44"  Hickok  Ruling  Ma- 
chine  Feeder.  Dodson  P.  S.  Co.,  Atlanta,  Qa. 

WE  BUY  AND  SELL  Monotype  keyboards 
and  casters.  Thompson  type  casters,  molds 
and  mats.  Monotype  Machine  Service  Co., 
318  W.  Randolph  Street,  Chicago. _ 

DEXTER  Wire  Stitching  Folder  with  32- 
page  cover  attachment  and  feeders  (38x 
52").  Big  bargain.  Dodson  Printers 
Supply  Co.,  Atlanta,  Ga. _ _ 

POWER  PAPER  CUTTERS,  Gordon  and 
Colts  Presses,  Colts  Cutter  &  Creaser  26x38 
— 20x30.  Cyl.  presses,  all  sizes.  American 
Ptrs.  Mach.  Co.,  12  S.  Clinton  St.,  Chicago. 

TYPE — Printing  Equipment,  used  and  new 
Machinery.  Large  stock,  quick  service,  con¬ 
venient,  low  prices.  Free  catalog.  Missouri- 
Central  Type  Fdry.,  Wichita,  Kan. 


Mr.  Printer — Have  you  a  piece  of 
equipment  to  sell?  If  so,  use  this 
classified  advertising  department. 


POSITIVE  SELF-LOCKING  iOUOIN 

This  Quoin  Is  made  of  hard  bronze,  strong  as  steel  and  strongsr 
than  malleable  Iron,  made  in  two  sizes.  No.  1  and  No.  2. 
Standard  key  fits  both  sizes.  Thousands  of  them  in  use.  Send 
for  dozen  today.  Costs  no  more  than  any  other  good  quoin. 

W.  S.  WARNOCK  CO.,  1524  Jonquil  Terrace,  CHICAOO 
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rebuilt  folding  machines 
17  X  22  S  $295.00 

MOTOR  INCLUDED  ...  NO  EXTRAS  .  .  .  EASY  TERMS 

3  Sections  Folding  Rollers— 4,  6,  8, 12, 16  Pages 

RUSSELL  ERNEST  BAUM 

615  ChefitnDt  8t..  rhiladelphis  Branches  Principal 


equipment  for  sale 


BIAMTQ  Bought— Sold 
PLAN  I  O  Liquidated 

Midwest  Printers’  Machinery  Works,  610 
Federal  St.,  Chicago,  Ill. 

FOR  SALE  —  Used  52"  Chambers-King 
folder  feeder,  59"  Henschel  Milwaukee  Flat 
Bronzer,  44"  U.  P.  M.  Bronzer,  56"  Miehle 
Press  with  Ext.  Pile  Delivery.  Box  No. 
426.  Graphic  Arts  Monthly. 

FOR  SALE — Mat  Rolling  Press  and  Miller 
Bench  Saw  Trimmer.  Guaranteed — in  ex¬ 
cellent  shape.  Terms  if  desired.  J.  Wil¬ 
liams,  2872  Romana  Place,  Cincinnati,  O. 

LINOTYPE  MATS,  100  fonts,  proofs  on  re¬ 
quest.  Auxiliary  magazines  for  model  14 
Linotype.  Linotype  and  Intertype  machines. 
Payne  &  Walsh,  213  Center  St.,  N.  Y.  C. 


ANNUAL  CLEARANCE  SALE.  Machinery, 
supplies,  type.  Sacrifice.  Write  for  big 
four  page  broadside.  Turner  Type  Founders, 
1721  East  22nd  St.,  Cleveland,  Ohio. 

HAND,  FOOT,  Power  Presses;  Large  assort¬ 
ment  of  type,  other  equipment.  Garza 
Press,  283B  Broadway,  Cambridge,  Mass. 

COTTRELL  Sheet  Feed  Rotary  69"  with 
cross  feeder.  Excellent  condition.  Low 
price.  Dodson  P.  S.  Co.,  Atlanta,  Ga. 


EQUIPMENT  FOR  SALE 


MAGAZINES,  molds,  fonts,  spacebands,  lin¬ 
ers,  etc.,  new  and  used,  bought,  sold,  traded. 
Montgomery  &  Bacon,  Towanda,  Pa. _ 

DUPLEX  Flat  Bed  Web  Perfecting  Press 
4-6-8  page.  Special  bargain.  Dodson  Print- 
ers  Supply  Co.,  Atlanta,  Ga. _ 

NEW  AND  REBUILT  Printing  Machinery. 
Printers  Supply  Co.,  Inc.,  100  West  21st 
St.,  New  York  City. _ 

1  COMPLETE  monotype  Plant;  2  casters, 

2  keyboards,  30  mat  cases,  15  molds.  A.  W. 
Robertson,  461  Eighth  Ave.,  New  York  City. 

6x9  SIDE  LEVER  PRESSES—New— 
$42.50.  Send  for  circular.  Brooklyrn  Print- 
ers  Exchange,  35  York  St.,  Brooklym,  N.  Y. 

MIEHLE  56"  with  Extension  Delivery  and 
Dexter  Suction  Feeder.  Thoroughly  rebuilt. 
Bargain.  Dodson  P.  S.  Co.,  Atlanta,  Ga. 


_ FOLDING  MACHINES _ 

FOLDING  MACHINES,  all  makes,  rebuilt, 
guaranteed,  low  prices.  J.  L.  Paul,  608  S. 
Dearborn  St.,  Chicago. _ 

GOLD  AND  METALLIC  INKS 
GOLD  SEAL  Metallic  Ink  will  produce 
perfect  results  without  difficulty — Special 
problems  worked  out  at  your  request.  Dis¬ 
tributors  in  open  territory  wanted.  E.  W. 
Meyer  Co.,  407  E.  Michigan  St.,  Milwaukee. 


Starr- Springfield  Oval  Cutter 

Is  thoroughly  practical  for  cutting 
glass,  picture  mats,  cardboard,. 
>.  paper,  celluloid,  leather,  sheet  rub- 

ber,  veneer,  etc.,  etc.  Built  in  three 
different  styles  and  sizes.  (Cuts 
circles  and  ovals.) 

THE  SHAWYER  CO. 

25  WBST  PlilLVSANT  STBBET 
SPBINGFIEIiD,  OHIO 


The  Graphic  Arts  Monthly 


January 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not  rub 
off — can  be  used  on  almost  any  ^ade  of 
paper.  Write  for  samples.  Marohn  Chem¬ 
ical  Oo.,  1628  N.  Franklin  PI.,  Milwaukee. 


GERMAN  INKS,  Gold,  Silver,  Job-Halftone- 
Black,  Liquid  Air  Drier,  Univ.-Ink-Surfacer, 
abs.aatisPn.  A.Steib,345E.8l8tSt.,N.Y.  C. 

_ GRIPPERS _ 

CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  347  Bangor  Bldg.,  Cleveland,  0. 

_ LUBRICANTS _ 

MOTOR  MICA  cools  hot  bearings.  Now 
used  by  leading  newspapers  and  printers. 
1  lb.  container  for  $2.  shipped  on  approval. 
Scientific  Lubricants  Co.,  3462  No.  Clark 
St.,  Chicago,  Ill. _ 

_ MATRIX  ENGRAVERS _ 

MATRICES,  specially  engraved,  for  use  on 
all  makes  of  typesetting  and  typemaking 
machines,  including  type  faces,  ornaments, 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebking 
Engraving  Co.,  1133  Newport  Ave.,  Chicago. 

MIEHLE  SERVICE 


MIEHLE  VERTICAL  SERVICE,  repairing, 
rebuilding,  maintenance;  9  years  servicing 
verticals.  Bert  Jurgs  &  Jack  Beall,  423 
Plymouth Ct.,Chgo.  Har.  1980 — Web.  7500. 

MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  furnish  40 
Profit  Making,  Tried  and  Tested  Printing 
Plans  prepared  for  $1.  Satisfaction  Guaran¬ 
teed.  Also  50  Mail  Order  Plans  for  $1. 
Associated  Management,  2004-R  Girard 
Trust  Bldg.,  Philadelphia,  Pa.  Advertising 
Course  also  $1. 


REDUCE  MAKEREADY  time,  wear  on 
forms,  strain  on  press,  produce  better  work 
with  Acme  Fabric  or  Acme  Cork  Packing 
Blankets.  Guaranteed  for  service;  will  not 
mat,  stretch  or  creep.  W.  M.  Shultz,  117 

N.  Wells  St.,  Chicago. _ 

POSTPAID  $2  EACH— Yankee  Job  Sticks, 
14"or  16";  10"  to  20"  Screw  Job  Sticks. 
Guaranteed  new  and  perfect.  Ideal  Press 
Co.,  Jacksonville,  Fla. 


BUY  DIRECT  FROM  THE  MANUFACTURER! 

50%  Commission  to  the  Trade.  * 

10%  for  Cash  purchases  in  1000  lots. 
Wedding  Invitations,  Paneled  Cards,  Env¬ 
elopes,  Business  Cards,  Commencement, 
L. BRENNER  Birth  and  Confirmation  Announcements, 

PRES.  Journal  Covers,  Tassels,  etc.  500  Numbers 

BRENNER  PAPER  MFG.,  Inc.  26  W.  17th  St.,  New  York 


_ MISCELLANEOUS 


NEW  ENGLAND- CONNLC I ICUT  TYPF 
FOUNDERS,  Meriden,  Conn.  Job  and  Zy 
job  font  specialists.  Stock  electrotJpS 
Write  for  catalog. _  • 


ENGRAVED  copper  plates  made  into  kee^ 
sakeSy  trays,  etc.  Circular.  Brennan’s 

Copper  Shop.  167  Avalon  Ave.,  Highland 
Park,  Mich. _  .  atgaiang 

JOURNALISM  in  20  Lessons  only  $i,  pre^ 
paid.  Associated  Management,  2004-R  fii. 
rard  Trust  Bldg.,  Philadelphia,  Pa. 

IH.  L  COLLIN  I 

Printing  Machinery  I 

Bought,  Sold  or  Traded  I 

54  Beekman  St.  NEW  YORK  CiTYI 

PRINTER’S  ART  SERVICE 

DESIGNS  AND  CUTS  made  to  order.  Write 
for  assortment  of  free  samples.  Baida  Art 
Service,  Dept.  8,  Oshkosh,  Wis. _ 

DRAWINGS  AND  CUTS  made  to  order. 
Samples.  Lee  Cressman,  Washington,  N.  J. 

_ PRINTERS’  SUPPLIES _ 

HAND  PRESS,  type  and  complete  printers’ 
supplies.  Advise  equipment  you  need  and 
we  quote  prices;  or  send  stamp  for  catalog. 
P.  Peiffer,  2 9 -A;  6  Columbia,  Newark, N.J. 


_ QUAD  RULE _ 

QUAD  RULE,  fdry.  metal,  5  lb.  font  $2.06. 
12,  18  or  24  pt.  Free  catalog,  type,  ink, 
slugs,  hand  presses,  supplies.  Advance  Ptrs. 
Supply  Co.,  1303-E  Myrtle,  Franklin,  Pa. 


_ RENTAL  SERVICE _ 

MONOTYPE  MATS,  latest  faces  available. 
Molds  repaired,  machine  maintenance,  parts 
and  repairs.  Monotype  Machine  Service  Co., 
318  W.  Randolph  St.,  Phone  ANDover 
5728,  Chicago.  


RULES  (METAL)  HAND  FINISHED 

IF  YOU  WANT  QUALITY  RULES,  leads, 
and  slugs  from  1  to  36  point,  write  to  the 
Economy  Printers  Products  Co.,  125  W. 
Harrison  St.,  Chicago.  They  are  Elrod  Cast. 

RUBBER  PLATES  _ 


REPUBLIC  READCO 

OIL  RESISTING  RUBBER 
PRINTS  &  WEARS  BETTER 


REPUBLIC  desigWJ^m. 

Chicago — Brooklyn — San  Franeiiep 
St.  Louis — IMinneapolis — Kansas  City 
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Rebuilt  Machinery 

Complete  line  of  modem  profit  producing  machines  com¬ 
parable  only  with  new.  The  wisdom  of  buying  from  us 
-WOW— is  obvious. 

*  Guaranteed  Machines  for  Immediate  Delivery 


CYLINDERS 

Two  color  Miehlea  56“  to  70“ 
Single  color  Miehles,  all  sizes 
Babcock  and  Premiers 
NOTE  —  Feeders  and  exten¬ 
sion  deliveries  for  above,  if 
desired. 


automatics 

Ifiehle  Verticals 
"B"  Kellys 
No.  1  and  2  Kellys 
No.  4  MieUe  automatic 
Units 

On  ANY  MACHINERY  requirements — get  our  prices. 

HOOD-FALCO  CORPORATION 


MISCELLANEOUS 

Power  cutter — all  standard 
makes  and  sizes 
Cutters  and  creosers 
Stitchers 
Folders 
Patf^nt  base 


Chicago  Office 
608  S.  DEARBORN  ST. 
TeL  Harrison  5643 


New  York  Office 
225  VARICK  STREET 
Tel.  Walker  1554 


Boston  Office 
420  ATLANTIC  AVE. 
Tel.  Hancock  3115 


SALESBOOKS 


TAKE  ORDERS  for  Salesbooks,  Cafe  Checks, 
etc.  Extensive  superior  line;  quick  serv¬ 
ice.  Easy  plan;  fine  samples.  Liberal  dis¬ 
counts  to  responsible  printers.  Adams  Bros. 
Factory,  Topeka,  Kans. _ 


SCHOOLS 


LEARN  LINOTYPE — Home  study  or  at 
school.  World’s  best  system.  Free  catalogue. 
Easyterms.  Milo  Bennett  School,  Maumee,  0. 


SILK  SCREEN  SUPPLIES _ 

WRITE  FOR  INFORMATION  on  silk  screen 
printing  for  all  surfaces.  Naz  Dar  Com- 
pany,  4024  N.  Rockwell  St.,  Chicago. 


STEEL  RULE  DIES— DIE  CUTTING 

WM.  A.  FREEDMAN  CORP.  Steel  Rule 
Dies  that  satisfy.  655  6th  Ave.,  at  21st 
St.,  New  York.  Chelsea  3-0233. 


New  F  L  E  X  O  New 

IMPERIAL  PERMANENT  COMPOUNDS 

Gloss  &  Dull 

Will  not  deteriorate  with  age 
$3  per  lb.  $1.60  per  %  lb. 

FLEXO  MANUFACTURING  CO.,  INC. 
35  Hsvard  St  Dept  G.  New  York.  N.  Y. 


_ STRIP  MATERIAL _ 

LEADS  AND  SLUGS  twelve  cents  per 
pound  in  lots  totaling  one  hundred  or  more 
pounds  delivered  freight  prepaid  to  any  rail 
freight  station  in  the  United  States.  Elrod 
cast  from  Linotype  metal.  Terms  net  cash 
with  order.  Write  for  chart  showing  over 
one  hundred  hand  finished  rule  faces  from 
two  thru  thirty-six  point.  Dealers  wanted. 
Stripfounders,  512  Sherman  St.,  Chicago. 

SUB-CHASES 

SUB-CHASES  for  numbering  machines: 
$1.25  each — $12  per  dozen.  State  model 
of  your  machines.  Nonpareil  SUB-CHASE 
Co.,  268  First  Street,  San  Francisco,  Calif. 

TAPE  STITCHES  REINFORCER 
TAPEX — Flexible  tape  stitches  reinforcer 
and  canvas  overlapper  —  makes  them  im- 
breakable.  Pound  can  $2  on  30  days’  trial. 
Slip-Ex  Chemical  Co.,  180  N.  Wacker  Drive, 
Chicago. _ 


NEWSTOSSES^I^ 


CASH  and  CARRY 

SPECIFY  SCFtEEN  65  or  85 

Single  Column  ZnSYt  Inches 
Send  lOc  Sumps  ioi  Return  Posoge 

Bex  STS 

DANVnXB,  nUNOU 
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TYPE 


SANS  SERIF  BOLD 

Complete  Series,  12  Pt.  to  36  Pt. 


$ 


.50 


Weight  40  Lbs. 

QUADS 

6  Pt.  to  12  Pt.,  30o 
per  lb. 

14  Pt.  to  48  Pt,  25c 
per  lb. 

Send  for  Chart  of  our  Other  Faces  and 
Prices  of  GENUINE  FOUNDRY  TYPE 
(Guaranteed  NOT  monotype  cast) 


18 


HAASE  TYPE  FOUNDRY 

2815  North  Racine  Avenue,  Chicago,  III. 


STYMIE  MED.  No.  290 


18  Pt.  lOA,  20a . $  4.75 

24  Pt.  7 A.  14a .  5.40 

36  Pt.  5 A.  lOa .  8.20 


All  three  fonts,  22  lbs.,  SPECIAL..  13.75 


UNIVERSAL  TYPE  FOUNDERS 

1923  Osgood  SL  CHICAGO.  ILL. 


NEW  FDRY.  TYPE  complete  fonts  25A-50a 
6  pt.,  $1.25;  8  pt.,  $1.65;  10  pt.,  $2.60; 
12  pt.,  $3.30;  14  pt.  to  36  pt.,  special 
prices.  4  fts.  Copp.  Plate  Gothic,  6  pt.  1-2- 
3-4,  $2.  4  fts.  Copp.  PI.  Gothic,  12  pt., 

1-2-3-4,  $2.50.  New  Catalog  Type  Faces 
sent  free.  Dept.  9,  RULEX  TYPE  CORP., 
549  S.  Wells  St.,  Chicago. _ 

COPPERPLATE  GOTHIC  and  Elrod  Rule 
Faces.  Special  prepaid  prices.  Send  for 
chart.  Rayco  Type  Foundry,  447  N.  Frank- 
lin  St.,  Chicago,  Illinois. _ 

CAST  with  hard  metal  from  Intertype,  Lino- 
tj'pe,  Ludlow  and  Monotype  Matrices.  Price 
List  and  Specimen  both  on  request.  Display 
Type  Co.,  209  W.  38th  St.,  N.  Y.  C. 


_ TYPE  MOLDS _ 

MOLDS  for  typemaking  machines,  all  kinds, 
made  or  repaired.  Phil  Nuernberger  Type 
Founders  Engineer,  655  S.  Wells  St.,  Chgo. 


WANTED 

WE  BUY  FOR  CASH— Pictures',  Novelties, 
Post  Cards,  Blotters,  Discontinued  Lines, 
Paper,  Envelopes,  Books,  Sheet  Music,  Pre¬ 
miums,  Holiday  Goods,  over-runs,  or  other 
merchandise  which  may  be  difficult  to  dis¬ 
pose.  Submit  samples  and  quantities  with 
lowest  cash  price  acceptable.  Quick  action. 
Fantus,  525  S.  Dearborn  St.,  Chicago. _ 

INTERTYPE — Single  or  Multiple  Magazine 
Machine.  Cash  for  one  in  good  condition. 
State  age.  Address  Box  423,  G.  A.  M. _ 

IINKS— LEADS— SLUGS— RULES  | 

H.  W.  MEYERS  &  CO.  I 

S<12  W.  Polk  St.  CHICAGO.  ILL.  | 


WANTED 


HIGHEST  cash  prices  paid  for  Linotype  and 
Intertype  Machines,  magazines  and  matrices 
printers  machinery  of  every  descrintion’ 
Payne  &  Walsh,  213  Centre  St.,  N.  Y.  City' 

MIEHLE  VERTICAL — Give  serial  number 
condition,  and  lowest  price  for  cash.  Ad- 
dress  Box  422,  Graphic  Arts  Monthly 


WANTED  TO  BUY  Post  Press.  State 
lowest  price  and  terms.  Address  Box  No 
421,  Graphic  Arts  Monthbr. 


_ WIRE _ 

WIRE  for  stitching  —  Uniform  gauge _ 

proper  temper — Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 


WIRE  STITCHER  SERVICE 

REPAIRING,  Rebuilding  all  make  Stitchers. 
20  years’  experience  in  this  line.  Special 
applications  and  parts  for  all  model  Latham 
Stitchers.  We  buy  and  sell  rebuilt  stitchers. 
W.  R.  PABTCH  MFG.  CO.,  2855  N.  Rock¬ 
well  St.,  Chicago,  Ill. 


WOOD  TYPE 

FREE  NEW  BOOKLET— SENSATIONAL! 
— Showing  new  items,  incl.  type,  rule,  tint 
blocks,  ornaments,  etc. — 16  pages — Ameri- 
can  Wood  Type  270  Lafayette  St.,  N.  Y.  0. 
BUY  DIRECT — Wood  type,  cutting  sticks, 
reglets,  borders,  etc.  Catalog  FREE.  Acme 
Wood  Type  Co.,  61  Beekman  St.,  N.  Y.  C. 


This  ad  is  seen  by  over  ^3,000 
readers.  So  would  your  classified 
advertisement  in  this  section. 


—  BARGAINS- 

2  single  tiers,  flat  top,  virtually  new,  oak 
flnish  electro  cabinets,  $40  each.  1  Post 
Envelope  Press,  $390.  1  rebuilt  Challenge 
Portable  Router,  complete,  $35.  Model  14 
Linotype,  serial  over  39,000,  a  42-pica  ma¬ 
chine,  rebuilt,  $2,250.  4  steel  galley  cab¬ 
inets,  ea.  with  100  rustproof  triple  column 
(  8  %  "  X  2  3  %  ")  galleys,  per  unit  $  48. 
Type  &  Press,  632  Sherman  St.,  Chicago. 


WHOLESALE  PRICES 

Buy  Printers  Supplies  at  Wholesale 
Prices.  Lists  are  Free. 

"FRANKS" 

3354  W.  Harrison  St.,  Chicago,  Ill. 


i 


inow 


■  At  New 

■  Reduced  Prices! 


•  STYMIE  Extra  Bold 


Available  in  all  sizes  from 

14  to  72  point 


•  STYMIE  Bold 


Available  in  all  sizes  from 
8  to  72  point 


•  STYMIE  Medium 


Available  in  all  sizes  from 

8  to  36  point 


•  STYMIE  Light 

Available  in  all  sizes  from 

8  to  72  point 

«  «  «  Write  for  circular  showing  new  low  prices  »  »  » 

M&L  TYPE  FOUNDRY 

4001  Ravenswood  Avenue,  CHICAGO,  ILL. 


•  Makers  of  QUADHOLE  BASE 


( 


\ 


^r\r 
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CS-Is  the  Answer 


“Does  the  New  Makatag  Patch  Eyeleting  Machine  apply  || 
eyelets  to  both  sides  of  the  Tag  or  Tag  Envelope  and  punch 
the  holes  all  m  one  operation?”  | 

One  or  two  eyelets  may  be  applied  just  as  occasion  demands  and 
the  hole  punched  all  in  one  operation. 

Economical  in  Operation? 

Concerns  having  experience  in  the  past  with  eyeleting  machines 
realize  that  male  and  female  cutting  dies  are  a  detriment  to  the  pet' 
formance  of  an  eyeleting  machine.  For  that  reason  the  male  and 
female  cutting  dies  in  the  New  Makatag  have  been  eliminated.  The 
old  process  has  proved  an  expensive  and  troublesome  operation, 
because  the  dies  require  to  be  removed  frequently  from  the  machine, 
ground  and  then  correctly  replaced.  Such  a  task  is  not  an  ordinary 
or  easy  undertaking.  Therefore,  the  New  Makatag  uses  a  SINGLE 
PUNCH  and  economy  in  operation  and  maintenance  is  attained.  J 


MAKATAG  Manufacturing  Corporation 

Reading,  Massachusetts 

J.  H.  Schrocter  £*’  Bro.,  Inc . Atlanta,  Ga. 

Chas.  N.  Stevens  Company . Chicago,  III. 

M.  L.  Abrams  Company . Cleveland,  Ohio 

Joe  F.  Carter . Dallas,  Texas 

P.  C.  Storey . Seattle,  Wash. 


SttiJ  ior  i!  <'r  l«fnr 

•till  the  in 

!;on  .:t  our  n«  .ir«  »:  r«  jt«  r{. 'i  ■  •  . 


